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ABSTRACT

Mariketing stralzgies, i any form of business, 15 an integrall part 1o the policies that
determine the performance of that busimsss. [n this cass, need to selll loans, accounis.
and some banks insuramce and even morigages. The d=termimsmis of the Snamcial
pestioomance sre-dirsctly [inked to marksting. Thesefiore, to male more profil, one needs
1o hame very stralegic marketing plans. The abjective of this study is 1o determime fthe
eiffects of merketing strategies om financial performance of Commerciall Banks in S
Lamlca The shody was cammied owt in Kegalle district. The target population was the 235
Commercizl Bamks registered by the Central Bank of Sri Lamka. The top 10
Commercizl Bamls and 100 managers of thet banlks have been seloctad ac the sample
off thhe study. The researcher collected dats using semi structured questionmaires. The
quantitative dalta generated was analyzed with the help of Statistical Package for Social
Sciences. (SPSS 19).

The siudy revealled that merketing has become a major function in the banking indwstry
25 & result off imcreased competition brought akout by enk oensolidation and refiorms.
The peszarch revealed that the level of Marketing Stategics among Cammrercial Banlks
i the Kegalle District is moderate and these is a strong positive relationship between
Marketing Strategies and Financiall Pecformamce in Commencial Banlks. And also. this
resezrch revealed tihat the Marketing Strategies are posttively and significantly impact
on the Finencial Performance of Commervial Bamls in Sri Lanka in relation 1o the
Product, Pricing, Plece, Promotionel. People, Froozss and Physical Evidence Strategies

This felps 1 conclisde that the marketing strategies techgiqies must be adequately
combinz in order to bring about improvad performance. Fér exgmple. ifa bark should
engage im prometional activities without edeguate kmowledze of the mdrked, the aim of
marketing will be defeaied. It was imtended that tie study would benefit various
stakeholders in the banking indusiry in Sri Lanka and beyond: the, povernment. and
especiallly the Minisiry off Finamce for making policy decision, contribute to the existing
literzture: im the field of marketing amdl sales performance, tihe finms in the banking

mdusiry im foomulatimg masketing Hr.ancg_ﬁ&* tthat improve their effegtiveness st natiomal
end intermationall levels. -

Keymwords: Marketimg: Strztegres. Fmancial Performance, Comimerciz] Banks:
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