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ABSTIIACT

Mushroorn is higher nutr;ent conlent lood than vegetables and mcat i1ems. I)rice also

conparatively lower than othcr comnodities. In developing collntrics Iike Sri Lanka

Drushrooir used to fu1fi11 pcople's nulrient requirement. Thcrcfbrc. thc mushrcom

consumption has to be enhanccd.

The study was broadly designed to analyzc nushroom supply and consumption of

mushroom in Thanrankaduwa DS division. Thc sludy was mainly based on primalv

data obtained from a sample survey. Purposivl) sarnpling u,as done by using pretcstcd

questionnaire in fie1d inlerview with respondents. In addition to that secondary data

were also used. Data were analyzed using thc SPSS, clescriptive siatistics and multiple

acgrcssion were done. Aspects of socio-econom;c lcalures of respondents, lactors

affecting mnshrcom retailing and purchasing ol mushroom and problems in

purchasing and scll;ng was studied.

Most of the consuncrs are living in sUbUrb of lown areas. Ctonsumcr's knowledge

about mushroom values moslly afleol in purchasing o1'ntushroom and most of the

consumers stud;ed up to Advanccd Level and rvorking in govcnrment sectors. Mostly.

consumers.are purchasing mushroom in vcgCtable bouticlues and groccry shops most

ofthe pcople buyilrg mushroom when thel see mushrcom at retailers shop and didn't

consider abo ul the price oflnushroom. Average pricc olfresh mushroom packct was

Rs 75. packet oldried mushroon was Rs 83 and canned mLlshroom per can was Rs

277. C-onsumers likc to pllrobase packcd mushroom than canned mushroom. And

purchasing frequency was twice a month.

Most of the shops were located in town areas and rctaileN selling mushroom along

with vegctables and grocery itcms. lhey are pllrchasing nrushroom tiom ditTercnt
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