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ABSTRACT

Warld wide 15 able 1o sez the imfluence excerpted by the ecomonuies which are
powerfull todzy. The world banks plav a deceive tole as exienminators im wodd
politics. Enceuraging the saving habits of the people kelp to raise their living
standards and the growth of econemy as well. The national Bamks too confribute a
great measure fior the development of the Nation. Bank is development on its
cusiomers and giving a satisfying services it also grows to reach the poal st
upan

The Bank 1o achieve is target is dependent on depesits of the customers and a
trxsted party building their comfidence while mamtaiming the same folfilling their
expeciation o a larger extent. At the mosi. a salisfactory service is expected from
the Bank. .

My research study is concerned with the cmstomers of the siate commmercial Banik
of Eravur pattw divisional secreatariate division 1o study the level of satisfiction
tthe Bank hes created om tihem.

Here again mamy factors that are inconsistent influence customer’s satisfaction, In
spite of it the following factors like guick servicesnew services, Employees
behavior. the basic requirements of the Bamk, New tecimiques. are all mh.:u in to
oansideralion m assessimg the CIEEMES Satesfaction level

The research resultamt is obrtzined by dhoosing: 200 mmw&imﬁmmwh

fhe help of a fabulated questiommaire the dad are 201, To—
- o ‘

The date collectad under each factor [elps fo tabulate and asstss i:p\du;ﬂduafl]y The
anmzlysts show am unsatisfactory result in most of the factors. o

The fypes of actioms the Bamk must adiopt to satisfy its ms.mmmaame mcpﬂamrsed] i
the foregoimg chapter. tig =
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