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Abstract

Banking sector playimg & crucial role i fimance seclor. I veceives and provides
financial suppart to those who want it. Banks sappert to thhe development of economy
of pur country, support to industrialization and creaie capitall formation.

The people’s bank is the first bamk which was: established in Vavuniya in early deys.
Bl the ensrmous expansion tn the market, private banks emerged in the market. They
provide better, quick, timelly service 1 its customers {ham state bemks.

Therefare this study imtended fo carry omt resszrch on caption. Customer safisfEction
im barding sectiors special reference o stafle bank, people’s fnamk and private bamk
Seylan bank. This consists of six chapters. These are Introduction, Literature review,
Research  methodology, Data presemtation, Data analysis and Comclusion,
Tno the ffirst chapter i kas considered the introductzon, problem of rescarch, abjectives
o e research limitation assumpEons and conceptualization of rescarch,

The second chapter is [ierature neview. It dezls mamly the imtreduction of customer
satfisfaction witat zre the common practioes: 1o satisfy cusiomer and wiat the factors:
that sigmificamtly mflnence perception of gualiy in servios.

[m the thind chepter it bes considered the szarch and methodslogies imtroduction,
theritical framewerls. semple customers from People’s bank and Seylan bank, sample
size research information and method of evalipation.

All the dama collected by isswing questionnaizes wers presemted in tine foﬂih chapiter.
The gresentation imcindes sespomses; Interest 1aies. Tmlmeth, New service, Staff
helaviors and Eanvironment. ; ;

Al the presentation of the datia was analysis mn the tuﬂlLt]:apttﬂﬁat:f p:sul:t amalysis
of ntesest Tzics. Timeliness. New service, Stff bebaviors and Enw“@ﬁmg
Eveatually in the final chapter it has inctded conclusion, fecommendation and
implications to achieve the research oljectives. <
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