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ABSTRACT

The tend towards consuming organic litd is growing among pcople. This research

study was conductcd to idenlily the organic food consumption pattem among the

consumers in tllree uiban areas in Kaluthara district namely Kalutham. Mathugama

and Beruwala to$n. Also the study lbcused on thc influential ei1ecl of knowlcdge,

preference, future consumptioo and willingness to pay relatcd to organic lood

consumption and invcstigates the lictors that ljmit thc consumplion of organic foods.

After revie$ing relevant literalures a research model was developcd.

The research was based on primary :rnd secondary data soulces. A clualitative,

exploratory study was condrLcled involving randomly chosen 100 urban consurners in

Kaluthau district. Individual inleniews involving queslionnaire survey \'cre

conducted in each urban council among the consunrers at lbod purchasing places-

The study employcd descriptive statistics, coefficient of corelation and tlle regrcssinn

to analyze the resulting data. The study predicled thal organic lbod consumption has

significant relationship with total knowledge, cousumq preference, oonsurner titlLttc

consumption, prcaluct related faclors, heiLlh consciousncsi, cn\jlunnlental

consciousness, number of household members and monthly lncome. l'he sur-vey

'reveaied 
that 76% ofthe responclenls have high knorvleclgd'rcgarding organic lbod.

The pronlinent motivatjng factors to purchase orgaiic food inclrtdc environnrcrrtal

concem, health concern, safaty, product qualily and trus1. Convcrscly. trust. nrir,:.

accessibility, assortnent, shelf life, taste. irnd lack of time lr look lbr organic tbod arc

the main laclor that lirrits thc consumption oforganic 1bods.



i Consumption pattem, knowledge level, preference, future consumption of

food, urbaa area.
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