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ABSTRACT

The analysis I made on the awareness of insurance
among the people of Manmunai North. For the purpose of
identiff the awareness of people and give meaning full fact
how to increase awareness.

In order to ease this study I have divided my analysis
into six chapters. The first chapter give the preface and also
it's give details of the problem of the study, significance of
this study and objective of this study.

The second chapter describe the literature review that
includes he,w to create awareness in the organization.

The third chapter describe the methodologies that
includes which are the methods studies conducted.

The chapter four describe data presentation and
analysis that is including personal information and research
information.

The chapter five discussions on factor kept forward
and chapter six recommendation and conclusion.

Observations seen in collecting tl:e data while
analysing this helped me tr decide the trend of analysis.
However based on the data received I made this analysis.
Although this is ,r,;., primary attempt, I have made all my
efforts to summit my analysis in this book beauiifully.

Researcher
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