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ARSTRACT

ItivNte s(ror .onrpanics aic phi_ing r .rucirl rolc ir our .ounrrJ, rhi.h
strpno.t ro lhe d€roloDmrnr olc.ononr-.forr counlry and nroridc employ retrl
opporrunirj- atrd rcdtr.c rhc number olnn.mDloynrcDi lc'rl $irh in the cotrrrry.
Tim. to rni. tl'.rc rrc ntrBb.r of ner co rpatrics cnrcrge rithin tho industry'
Anung rhe ntrnrboorconptrny iti imoorlanlfoi 'n 

oGrnizxrion lorunirc ror
x long line !nd maintriD irs porition xnd nchicrc high lcrelolp.ofil,

ln Food rnd Bo!er!g. indtrrrry rhcre rre umbctr orcon,nrnies enorge limc (0

tin,c- A ong thern Ccylon Cold Sto.e3 liDitcd and Crrgills CoyloD liDilcd
suirnc $d uphdU ns positi0n ovcr x ceotury,ll is surPrisc rhat evtn lhough lhc
nyo pl.nts oI rhe Ccylon Cold Slorcs limnrd {er. closcd ir still nNinhirr ils
posilj0n ir lhc nnrkct. Therelorc lltr srudy intended to.arry oui rcsearch in this

Ir hN .onshrcd of fivr clnplcn. Thost n.e lolrodt on, Lirtrtrrure ..vi.*,
Rcscarch ltlcrhodologJ. Dala Prscntrtion, D.l. Anrlysis, Nnd Condusion,
ncc0nn,cDdtrtion rnd lmplicaiion.

In the firsl cl''prc. it hrs.orridcrcd rhc inrroducli0n. nroblcn of rcso*.h.
obj.rlire ot lhc r.surch lim !tioni assumption rnd .onccpiualizrtion 0I

hN .onsid.rd rhc inlrodn.lion, defining abour rl'c

it hls .onsidrr.d ihe rcscarch trnd Dollr0dologitr
olTrinconrlcc toso r d grrrcb.i,mph sizc, r.\carch

All thc dil. collcclcd by isruine qucstionnsiror tere pr6cntcd and nnalvzcd in

f0udh chxptr.. The prcsenhtion ind anrlysis includes rcsponss to Producl!
?ricc, I'lrce, nnd ProDolion ,nd over.tl M!ikcrinB mir.s,

Evcn.naUy in the linrl chrptcr it h.s i,rludcd.oncl(ionnrcconincndntio and

im pricr.i;N b xchieve llc ;ctc,r.h objecrivcs. ).
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