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Abstract

In Lhe n..l(elidg e.liftrifienr coisuic, and rhc kcl iacL,n! So r'l,n $c

lNsl nudr- drc connmer perce|lion and brand beh.\lou ot.ofs!ne,

aunL.lcs goons l'ind our $h.l l.clor derernine lhe buye* belrallou,

t,r\.a,ds purchaslne. So I hayc n. ed 10 do. resei..I sltdr o.
''(i surnei perccfLion r.d llr'!nd bcl,i\iou s,irh special relerence ro

connrD.r du'abies eoods jn the Vi\ uil\a di\1, icL

I lravc lirr chapler is lhe L.LNd!.Lior 'lhis

lhe .cserrch, lnnoduction oi tlris chaptc(

conceplL'aliTaLlor. ud res$rch nrcthodolooy

dcrl\ n,nir I Lh! |r,blcn, n

obieclires ol lhLs researh

Il! sccond ch.Dle. is rric\ ol l Lc,rtu. lr d.!]s.,!ir r rlrc

ol PodrcLs afrl b,o rcl.rion ship bet\ee; consrtur

b.hr\iour. Ltrrs lhis .hrflcr lncl,Ldls dc bturd behr!iou

soar.giesi b!ter's .l[ncLcr]stic\, .o.\nrcr Icrccp(ion.

dccisior .raking prccess. deci!i.1 a.d $mnur\.

M) lhinl chapler dcals $iLh corccplualzarion lirme wod(. Populiridi

arll \rn|lc, Qucstionn.ile delelopDcnl ud it' dd. opncrl. dara

analvsis..d lifr ls (nrc ,Lsiof

IroUrlr chrptcr cxphin user.rd iui lsci ol sclccLcd coonmre durble

goods. n['l(ering fti\ dr!] bu\ca\ ch.rr.tcrisrics. .\nd linaLlr re{rlrs.

mad(elea inf LicaLlof , and inrf Licarior
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