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ABSTRACT

f a coLnlry wants io be deveoped the resources of lhe parlcular counlry

should be lsed lully Hence ihe employmenl oPportlniues wlll increase as a

sequence ol lhe lrcome of the publc wil be lncreased. and lhe standard ot

vng oflhe people also w lbe deleloped Fowever ir the curcnl stuation the

entrepreneLrs are a very few and therefore the peop e have lo luly depend on

lhe government emp oyment opponun ties

By cons der ng ihis situalon among the 1 1 d vis ona secretariat d v sions in the

Trincomaeedist cl. one ofthe d visions oi Eachch lampalhiha was selected as

research area.The prme objective oi the research is io identt the resources oi

the partic! ar req on and usng lhem to creale more employment opporQn iies

ro erad cale the povedy ofthe people who zre beow the poveiry jne The€Iore

the research stldy was conducled wlh the factors which are iniLuenclng lo

create lhe new enirepreneursh p viz abo!r. markellng, finance, technoogy and

By issuing qleslonnanes lhe nlormaton for the research was colecled from

the 2OO respofdenG oI lhe panicuar regior According lo ihe colected

tnformaiion how exlent lhe facio6 conkbute ior the creaiion of new

empoyment oppodunites were obserued According lo lhe research

iniormaton labor marketing and traning factoB are n moderale level and

finance is very low because lhe most of lhe peop e are below lhe poverry lne.

Eectricily and te ecommunication faci ties are not alailable in lhs regon

r'adroerle.-!l10log/_o'.Fx"meqe .-r' r.trq )'

When the above menlioned factors and resources danaged efiectively lhe

peopLe of the partic! ar reg on can creale more empLoyme.t opporiuniles and

the€fore the poverty wil be elminaled
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