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ABSTR\CT

Nowidays Private .*ned CommcrciaL Bxnks..c cdgaecd inro offtr trid! aftiy ol

senices to ihe; cunomss Spcci.lLy crd sa! .cccprlne oldcposits, crcd( lircilitles.

leasing, advisory soai.cs, lorciln crftncy sc iccs, Tcle'bafkirg li'c lllies aid to

Ore.niariona mrrkding cuLttr.c is thc mxin co.c ol Privar. Conmcrcial baiks ro

caro ro the meds.llhe demand oflhen voncE.dd cdcr r. thcir rcquire'neiit

etfectivell r rlfi.icnlly thad rh.ir compclirou. ConsequeniLy dr ltivare

CoNncrcaL tsanks shouLd hav! a ircn! orgatrizolionol nrrkdi',9 cuiu.e h srin

.onpcritve ad\rnuge.Thtrs rhc pLrposcol drn$trd) on ro !se$ rhe O€anizrri.nxL

Markering aiultrc of lrnxt .oJnnsoal Brtrks Lr th specirLreference b Brri..loa

For thh study. ilre lnlonnrlidn *as.ollcclcd lrcm each g.ade empL.rees ofP.ivdc

Connerclal Srnks a\ the Scllan Brnk. Comn.rciil Bank. llahan NriionaL Bank in

Bdd.aLoi Distict.lhe quesilonnrne\ rvouLd bc givcn ro $. cnpLoyees in ordtr ro

colL..r dak TheE aE 90 queiilnmi..s norld bc dist butd ro ohirlned pcBonal

and rcslmh infonnarion io penaining rd m) rcs.arch. ln add;"

i slic$ sith dre Nlarager rnd empLoy..s ol..ch Prlvale aronDercirl Banls in

OvcFll Oreanizaliofal Markeiii,g aiLLLture ol Pritar. Co'nnerclal Lla,1[s hrs rhe mcin

\.rcor ''b L l 6J1,r'on \4d c, g, l '. i

t a *htre rhc mngc G 2.5 < X<3.5 Drrr nay be derixlcd rn'i ih. n.rn vate

0)J1 -ro '. D.. d finJi'"')Ih. n,, \.,.rc o

{Fre q.'l.r 1= -Ll ' -onhp. xhre 'J _. t'i 1 $l
commrni.ari.f 3nd liiovrrireness rv e2.725.29,14.I093.3.253.I322and1.613

respedivelr-. The iaidmd dcviatiotr ol serice qulil]. intclpcBonaL rclationslrip.

seLling lask. organi^rioi, idtcnaL commnflcarion ard inn.vrrivcncs $oc 0.32r.

0.5?2. 0.1S6, 0.501, 0..171 rnd 0 527 cspcrLrell
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