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ABSTRACT

. rrr,l{ o' _P'oocn o.dbJ leik. o' \'rert tl,eL^.
Penl.kall&. Koddikalh ud Onlhachnnadan villasds ' ln case of rcscmh eca

soncn are ensased nr llrious small businesses likc ncn. Tlose wonren face v ious

problems to devcbp rheir businesses. lhc rcscech problen i51o ide.lili the itror
Fsponsible lbr the \{oncn vho trc tlc cDgaSed in small busine$ a ncntion.d above

de stileclins conliDuously io get succe* in thcir busineses in Peilakauar,

Koddikallr md Onlhachimad@ v,llaC€s mc locus poinroftherescarchidc.rilicsthe

Eoson ior the \roncn cntcpicncus cdrot run then blsincss continuously Filc

vdiables m nEluded in lhe nudy io ide.tiry re,son 6r lailuc such as acccss to

capital. t8ining. mutel dmo unnier, nodcn technolo3,1, and business idca

PrinMry ud secondlry dal! qerc used i. rhis $udy. Pdnar] dal! Nere collected fiom

quesrio.naner Md ime^ie*s {nh sho dc lhe entrepEneus in Penyakalla',

K.ddaikall& md ondachinadan rillages. 100 re\pndens wcrc sclcclcd as a

. 
' 
plc rd q' erro o-.re re ei 'eJr' ."1 olc lodo ..lr \i. esed.horeol

lheordinal nredures cnlled Jive poim likcrl scalcs {as used to strdi. tbe ans\er Jiom

the fspondells &ia malysn is bascd on the unilariate analysis Th€ sinrpl€ *ill be

dalucd by Dci.cneEc rncavahrcmd st ndad devirnrn.

\lhen lll rhe datd reldt€d t)rh€s€ vdiablcs&c $n n.ized access ro c.pibl, taining.

.dkel opponMirics dd SDsincs idca dc d low lelels- md nr;dm l0.hnologies al

n.dcratc iclcl. l hh rcscNh srudy concludes b.y sline (lal I4casurcs should bc

raken ro the etrtiepEnens successtuily ru. fien businc:, continuouny in Peiyakallar,

(oddaikalur od Onthachimadan villases. s.dc rccommendalio.s are !lso siven 0t

Lhe e.d ol $e Esefch in b $.hen crtcpreneus successlulll run their busin€ss
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