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ABSTRACT

Incompetirire sond alloflhe senice orsbiztions wish to pcrfon efecrivell. Thc

efiectireness of tnc insurdce conrpuy deponds on mjns their business Rencwal

ollndeu conbined policy is nost imponu o Ceylinco senerul insltrce. besause

of sufrival d efectile p6tls. Ceyhrco generil insubce hs 6ore policy u.der

lhe Lrlde^ conbined i,Burmce, bul nore Sen s8% of policy Ere nol rdewing in

lollowi.g yee. TneFfore, the resedch srudy b6 deals with A sludy on thc iarus of

Tmdes Conbi.ed policy in Ceylinco general insubce spccial reference *iln

Bafiic.loa bmch. 'lhe objective ol ln€ rcscdcn study is lo nnd oul the b.lois

leadins lo rcnew olpolicies.

This Fsedch concetrualiation frmeqlrk hd sevm indePendent vdiables tnal were

contibutcd foi renewins oi policies such as product. pice. plse, ptomotion. peoplc,

process ud physical evidence.

Prinary ad secondary dala were used in this sLudy Pnndy dala wcre collecled fronr

$eslionnxi€s sd inteniews *i1h od brmch ndaacn drd enployees rmn

ceylinco insurmce ll,C; hence, thc qncstiomaires issued lo ceylinco insumce's

hsdqs policlholde^. study popDlalion of rcserch Ms I 359 po1icyho1de6, nom lhat

150 nmbe6 {eE strained rmdonly sclc.lcd as a smple d queslionnane wen

issued 10 the haders ol plicyhaldcs. Collecled dat! w6 ualy,ed by mivtuiate

msly.^, rn; l}d h(y vcm ptr.er.ed 1 equi,lJ Ll', .. ,i'. lc.onp kr

packases ofslatislical Pe*age ror Social s.icncc (SPSS) used \y researchq.

ftc rc'd\ lolrd jd doos rn.-J .cd.i\.r Ldif .. le responjrn'.

indi cated raiab les such as rr.d ucr, pricc, p lac e; pm ces. sd lstchi cal er id€nce havc

p trk" orpolhr bl h Deoo.e oo o,}norion rP h , lc\cl

irnucn@ o! renewal of policies. Ho*eler, lnce ofa+_oiilici hs sonc elealer desrce

i.l]uence conpft to olher rsriables, It is simply shows thar llc policyholdes renerv

their'policy 6 becaue olCellinc. s pricc.  nyhow. it is conchded that ihe Cellinco

insuoce tLC hd t be inprorcd fien Prcduct. Price, Place, pronorioni pcople

€lenents. proces, md physical eaidence in order 1o enrure ione r.n sNival oflhe

coDpmx. tn addilion the study ofe$ sugge{ions to anmd lo tnc consideElion on

tlc vdiables for Ceylinco in order to incieac tncir ndkel shd€ in insumce ndket.
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