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Abstract

$'nh co.rnrues gro$1h of conrnetilnin i drc rarlel Pla... undeslindlng Cun.nd

h6 bec.ne norc and more imrorlanl melhod ol ddk.tiDs In search ol .onFclilnc

rdldtraec nranlgch ar. kccn on accurat.lr mcxsuri'rg rhs.uslomcr preferen.e l.
ordcr ro Lrelt.r u dcslandin! essenrial anrecedeots lnd conscqnences ulrimxlcl!

eshhlnh rcchniques io dev.lot turd impmie g..d cNtomeas nr€l€rcn.c

Thi\ Foj.cl is srbnrilrcd und* $c lille ol ilt -coDrpamli\e StLd! ol cNlonrer

P lcrcn.c on 1unhtlnci $ith special rclcrcncc 10 Signrl da cloe.rd in AinPrx

Dislrici Hcrc th. pDjecr repod h.s been clr\sih.d as se\en chrtrrrs rh]lotgh

chrprc.s briciy exphi. ab.ui thc Cnslonrer Pnlcrcn.e on loodrP{c b.1[ linds ol

roonrpxsle. Tlre cu{oncr prference hxs bccn cvaLuated ndkcrine mix 3Dd buvea\

Ihe l()0 qr. iom.nes *€re is\u.d ro cuslorners 10 collccr the dlh li.n nudt

potuldion. Ihe colleclcd dala ha\e beeo prcs.nlcd bl using sPSs F.kale This

rscxrch is condlcr.d lnr ganriDe a beter Lnd.shrdiDs ol d,llirn.cs on cunoDer

prefere.ce silh specirl reJeren.e u sienil aDd clogard lhh $ud] lnund lcv.l of

cu{dtu.r prcleEnce ,n borh roothpasle. 11 is c.nclLdcd tha! rbe cusLfrc lrclirence

has 1o be impn^d in botb toorbpanc ln addilions 1be nldr ofics susseslion! k,

\"
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