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The achievemenls oi oblecives mostly depefd on lhe salisfacton or cuslomer

The cuslomers are lhe backbone lor the exstence ol afy or!afzatiof
Nowadays cLSlomer salsfaclo. is laken prm.ry imporlant n a.y bus.ess

organ zalon a.d CONSUIVIER F RST has become lhe key work n the dynamic

envrofment Ths stldy deals w1h Stldy on clstoner satsfaclon of Lte

hsurance Corporalon n (Lanka) L1d Trn.oma ee Dlslrcl

This research has nlefded the tite The siudy on racrors lhal has conlrbute ro

customer salslaclon 01 Lle fsu.an.e corporalon (Lanka) Lid Specia

Relercnce lo the Tincomalee Dstrct The oblectives of Ihs research study to

e&ore the cusiomers sausiacton b! ana yz ng theiactors such as po cy option

seruce delvery benefits to clstomers avaabilyorsetuce pubictyorseryce

and prenum palment whch are the research vaiabes slemmed n to

conceptLalzalo. iramework

Primarydata used I lhis study was colected lrom qleslonna res and fterulews

and secondary dala co ecled froh annua €port oi L e lnsur.ice Corporalo.

(L.nka)Ltd r50 padicipanls were seected as. samp e.nd qlestioi.a res were

issued to theD to co ect.the dala The co ected data was anayzed !sng rhe

unva ale hethod and lsed SPSS l'lr 0) packaqe The data co ected was

presenled rn tlre lorm olt.be

The rcsear.h jndings on ea.h variab

nsurance Corporalon (Lanka) Ltd had

ths study concLded Lfe lnslrance C

atienlon to a I varab es Further lh s

nsurance Corporaton (Lanka) Lld to im

t IAF cuslomeE ol L te

f sClst .riof Th-pr-afore

) Ltd sho! d give more

nds sonie $ay 10 Lf-.
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