
,^ SrliDY O^" CONSUI\'IIR PLRCIIPTION ON (iaNl)l:ll ll^Slll)
l, iOl)l J(rT \!lTl I SPllCL l ltlil:llJUil,rcl- l O l- DIliS MO l Ol{ lJlKE lN

M,\N\'ll tNAt N()illI BAl lcALa),\ DIS IRICf

r069
N4R I NIR NSANKI]VAR

r lultnnfrlililfrlitllutu "

Dr-P RTMFNT Or M N,^r T \rl.l(il

I ACULlY OF CON4NILI{CL AND MA\ACliNllN l'

ll^Sl IRN liNM:llsll Y. Sltl I ANK  i

r|09



Adopling rhe.u$o or vicNpoill 6 rhe esencc olnEess i', r.dal ! btr\i',rs trorld.

be.r$e ollhc co riNous ard npil ch.iigir! efr n,nncnr and dmuallc i'in.r11 n in rhc

lhe re\errth nLdr- his i'ncted l]e r ll! A !ud) oi ..fn cr prr.cplloi .i (lcrd(

Bard [oJu.r tr$ s]recirl alcrncc ro Ladcs !lot, Bi[c i0 N1alntrmiNonh.

Thc plrposc.ldri\ r.s{rcI, {ud} ir Lo idcril.! dre hc!* i]fl,

bryitrg pscepLon !n gctrder brr lrn)dtrcr \irh spcr xL rcrir!nc. ro Lillcs not.i hi[e in

N1mnroEiNo dr. Brri.aLor Lristicl lhe m icrc6 n,r lrlJeprnJ\ un rlr pcr.rnr.n

oJ.oNDcrsrourdsDrdictrl.rbrand lhe.clodrhc$rd) irrcn&d

Consumcr p.rcepridi xmong di. in.le uscs and lc'nr. , sc\ Frd h dev rlc bNcd ntr

inNnrncc r d i'rntretes ol liuod llic! a'e bcils (onriLlcul llcrc trc connLrc

t' p', r-J ' l1l..o.ir Lj l '.

ARSTRACT

lr oder lo dct.nn r. tr !\rcl ol iitluef .e.n coN c. Ccupr o,..r. rrr tbts \r(!
co'sided daNl) na[et 1g m]r rdd pmoDt hd. \ Thr srcttrcd qre nln irt r.s

'iL.-o'lrr-r 'l].!nli _ l' \'
;r yzcd ud p..setrtd h! LNin-! SPSS rtr{L oLrc.ne\ Ji:(L$cLl ii petetrhge .lhn

rescrr.h !iv!s b-cltfl trrder{xnd ig ollhe lxdor *hi!h Ld Lo n de;irrnn bd!"c.i

'o'o l, B. ,-. ,:. re i1.l ..v
mrkerire m r thd rcmaLcn;qs.lD rddniof td thc rbore. rrt )luJy'ofic s.F
rh.,naikd solladiesnolo.bikelor theirlnturcsurri!aLrft n'ccrs



]NTRODUCTION

Ll Brc (ground oi the srudl

1.5 Significrnce olrhe$trdY

1.6 Liiniialion olthe Esoa.ch

1.7 A$umpion of the rdse.rch

t.

Ttpc olchannel inteDediaies

III V

v -vrl
vlt

L

3

2.1.t.2

2..r.1 1

l3

2L

22
123



:10

30

32

ll
ll
ll

l3
i9
l9
l9

41

CONCEPTUALIZATION &

3.3 2 Mar[elifg mix

1.3I PeNoraLlacror

GAPTER4

TIE'llIODOLOCY

4.2 Sludy sering. Dcsigr and Melhod olSuBq

4.3 SrLrdy Simaline

4.l DrrrCoLlcclion

4.5 Methods o f Mea $treme n$

16 MethodofdalaprcscnlaiionaDdanalrris

47 Mdhod o|dna evaLLLxlioi

OPI]RA1 IONALIZATION



DATA PRESENTA1 ION AND,\NALYSIS

DtscussloNs

6.2 Discu$ion on pe6onaLFacto6

6l DiscusioD on resear.h iilbrmai on

6.1.1 Some buyels chamcrerislics inflLence *ilh pcreption

61.2 Marketing Mix

51

51

72

72

30

CONCLUSIONS AND RECOMMENDATIONS

A lnp icarionsorlhc rcse.th

REFERENCIJS

I English Qu6tiotrnaire 
_


