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TII N CONSIJMER BEHAVIOT]R IN IHE }'IILK AND DAI]iY

PRODUCTS

Abstract

Drtr) \rror i! th. mon iDnorlrnr olrll Li\!n..h nrb sr(or 'lhls is p,irnl.il\

boxrsc .l nrc iirflueDce il crn rnr[! on rhc nml econonr) In st l-rntm diary

induirr. lhc doDrnic mLllt ornh.roh oDb coDintrles rblut l7 pt !.dhgc ol drc

reLUrcnrnl xnd th. r.n i! nnporcd Acco ing tr, Lh. {rlislicrL 
'.n.rr 

:009. irr

lnnc. xl.c, lhcr. r'.r r n0lrrirl geosrrfbi l s.(uf rnlL rcsourc.! i c x\rLlxhI li,.

Dilkindd.ii]prod!cllndu{rrEruthoueILocaldirypr!du!ors1trdtrrdr.lc,sxr.

ftcnrs difilullies 1! r.nrk.r thln tr.dr.(s and n crcalc iDdulr) b Lrighly rh! on

lorp.dcd orillt jrtudNtioD.

T. markcr r pr Lirl or s.rvi.c thLofgh knorLcdg. rbrul llrc c.nnNer belurlor i5

!ihl ld rc D[ k.t.r ]n !r\ir! r,cfd rl dr .! i,nlrslr!. lh. illonlLnnr gxrdi,r!

connncL bch.!i!rr. llrclr prrlorcDlo\ rtnud.s rnd .unorner nooJs xnd \rarl lir

Jxtrr F)drc( n.r sptili.xlLy id.Drified Moraolu h'!.1 Dlirk.t ioi dair) lndtrn.l

. fi, dj.r'-' t, . ..'r,. ,1 , ',
dl n dols iDduce lhe rslxdrcr ro!or tnrdiD!oi rhc xLrrvc mr!.r.

l'or this purpNc.ti0 rtsrondtnls q... {hclcd in rrc slDrilid \rDlpLing drclh.d

li\oJ .n thc ntrnq "r0d s..ord ! n cls lU o\i's hrd,nf\ \.! disclr.ul

f . ' 
rJ !, ' -.: "

.nd rcldrncc sroup. DFducr rilL be lhihish irnlucdci'jg il.!.nblrr1om.r trr)iir!

o.,J.i.l . l'r- r. rr..lc.l( I

'e- J o'1 ,J..,.,. "Jl,1 '.r .
r'cri l.!l r' r( rfl '. , "t 'o" e ' J.. '
dlscovcrcd rh!lc N r f.\siblr r\cru. 1! d.\.lo| niilk ind liiD indud') Lo

Ker N.,l!:(.innnerhtr\lnch.h[.rr "xrlrl frr[.1
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