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ABSTRACT

E-commerce is used as one of the most important aspects of innovation in business
processes which performed by organizations and many companies in the world.
Insurance industry as one of the major economic function plays a vital role in

improving and promoting economic indicators.

Almost every industry has been undergoing dramatic changes for a number of years.
Significant movements toward deregulation in businesses, along with advances in
telecommunications and computer technology are forcing significant changes upon

the industry and making it far more competitive.

The growth of information technology in the business world is spreading at a
phenomenal rate. The success of a business organization stands at the usage of I'T in
their business. Growth of E-Commerce is the new born business method, which has
originated through an extensive usage of 1T in their business. Insurance Companics

under the IBSL in Sri Lanka are far behind the fast moving world of IT.

In order to elaborate this research. 100 samples are randomly selected from four
companies {Cevlinco insurance, Sri Lanka Insurance Corporation, Janashakthi
Insurance. HNB Assurance, Amana Takaful, and Union Assurance)
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The Three Factors (Technological factors, Organizational factors, and External
factors) which influence E-commerce Adoption in the indurahce companies were
taken for this research among them.in this research Techdvlogical Factors are
Moderate level, Organizational Factors are 1ffoderate Level pnd External Factors are
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Low Level in the insurance companies. Complexity of Tethnological factors, T1
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Capability of Organizational factors. Customer of Fxternal factors mostly influences

E-Commerce Adoption in the insurance companies.



CONTENTS

Acknowledgement
Abstract
Abbreviation
Table of Contents
List of Tables

List of Figures

CHAPTER -1 INTRODUCTION

1.1 Backaround StAY .o aiienisiis i doosti s s sasas eSS e S s s

1 o P B o S A N B TIE (. bt o sV S s S e D A TR o 4 S A e o T

Page No

1
HI
IV
VIl
IX

1.3 Research OUestions i it o diinnbsessndevass b b oL id i sb v iadn e EH B ob b nisa s 4

1.4 Objective of the SEIAY .ot st
1.5 Significant OF STUAY ..o s s
1.6 SCOPE OF ThE SIUY 1.verr et e s b s
1.7 ASSUMPUON OF SIAY .ottt s s s
1.8 Outhing 0f the STAY ueerreee e e s

CHAPTER -2 LITERATURE REVIEW

]

) O e T T T B e o o Sy i b v e 0 P A e S B A B

- . [
D R etroni e B US eSS i o i e st e e e T B s S R bl B S B A

2.4 The Key Drivers of E-COMMErTE ... e

2.5 Eletronic Commerce Adoption...........

26 Technological FRGIORS .. fuiidnsiimnms atlaiisaanaant
2.6.1 Compatability ., cceeviverer i g s
2.6.2 COMPIENIY-ooeccmnninns s oo

2.7 OrGaMZAtONAL FACIOTS .vvoeoeerocoresienrsssvsenssssesrssagereesssssnss formmatssssssssasiessiis s siion ovisssesssriansss
2.7.1 Top MAnagement SUPPOT ... owreesrirrs s et

S e L= Wh T LT (PP SRRSO TS ST PR SBET
I [0 3 10T 1 = T B AT L

2.9 Impact Of Electronic COMMETCe. .....ciirimrisiiisiinimminsmssessssisbststi st ssstossansrsssssraseas | |

S The Benefits O B Omimy o rme i i sieu i s i 0s s b ST CL by e i

(E]

T e e L S e s P A e e S e

f
b

|6

17

18
20



2.12 Insurance Industry in Sr LAnKa i it sttt st s eassisiases 20

2.13 Insurance Company in Sri Lanka ..o s s sda o siagases 21
2.14 From E-Commerce 10 INSUTATITE ..o viiemmmoioninmesismmebs it sssse casssinsmnmss v assssns b sisss basasasan 21
25 SUITIITRAIY cuitiuiaeieaninsensnssns vasevrsiebinsesesadsi b a0 R a8 84284445 4504010 4E4R IR T TR TR E AT TR TS o ittty st e 24

CHAPTER - 3 CONCEPTULIZATION AND OPERATIONALIZATION

0 11 v £ PP PP PR T BT R T RO 25
3.2 ConCePUBlIZALION c..coevececiissimsenis s s bb s o e b 25
3.3 Eletronic Commerce AdOplitn, . i s s smsa s s s 26
3.4 Technological Factors ... T B B N B D e 20
34,1 Compatibility v i i e 27
B2 COMPIERIY ceiciiniisiamsiisissrnninesnires e b to e s b s s b b e e e s 27
3.5 Organizationa] FACIONS ... niss e sesiesisianssia s s sns sttt sm st soass 27
3.5.1 Top Management SUPPOM. . s s s 28
352 1T CaPABIIIN cetiiiiiiiiie e et s s 28
5 81 DA im nt=1 B 25 T -G AN R PR e PO Ot e 29
At T R T s e S e S R S B S e 29
3.7 OperationaliZalion .o it s e o e A s s 30
T SUMUITRANY s i b i s a0 i 55035 354 i B R 4 A S A4S i e i,

CHAPTER - 4 METHODOLOQGY
o

e 5

4.1 Enlmtluulun‘di

4.2.1 Sample size and Sampling Method e AR AR 33

4.3 Data Collection Techmigues ... Bt 34
P - F = [

44 Structure oF QUestionnare. ... e O e S 34

441 Personal Informmation s csduntivmimad ik o i 29

4.4.2 Research Information ... b Sz, TR s R R 5

- ! ; -~ 4
4.5 Data presentation and analysis . fie i i ify

4.5 1 Method oF Gata presentation it ittt S isites s s osrs i)
4.6 Method of Dita EvalUdliom i it iiinra e st s s isimias v smms sy sree s e ams st s 37
TN TN TIN5 i s s S b 1 (SO T bk b st 38

CHAPTER - 5 DATA PRESENTATION AND ANALYSIS

Gt a1 | w0 ) OO N P ey iRtk St NP e s e e o 30

S8 Teliability analyses oisnis iU R R s s s



5.3 Personal INFOFMATION cv.vevriroc s essesssses s rssssssseseresssssssssssssssssassaessesensssiessnssenss s U
L 0 15 (=" 111 QURES e P PSSO IO S PTRO R 40
5.3.3 MONHIY INCOMIE 1verreerresserrseecesisssiinssisinsionisinisisrienns iossansistsnssisastssamsosssseissinsansananniase 41
5.3.4 Educational QualifIations .......ooooowrmremssssssssssessemcessssisssesssssssssssmseesessseetsassssins 42
o T T el s s s S o i i« A v e 43
597 THSUTANCE COMPRITESINAIIIE .., vooreorsssinssiqostbbosisibdsh sy iilads bl dbsbensilsdstisinniivissiira A4
5.4 ResSearch INTOMMALION ....eovesseeseeersaemeesiensieeecesssnssessresesssessensstiasnsinitansrannnasssesssssstatsianses
5.4.1 Technological FATIOTS i e iinnmimisimmsimmmmmsizsssipsssiisnssuisssmsssstnapssansstsessasssnesnsynsnsesscs 45
ST AT AT M B e s e S Y i e Y S 45
5.4.2 Organizational FACOrS ... 49
A ] VT TEBIETHEW 12 1o vesoremmsprersesemmasssamsosassmsapmersseomessr sl iiissis s s i 48
54,3 FXLEINAL FACLOTS 1 ovovviosessemseeeseseessssssissastssmasisesssssresssssis st s an st aass s sesssnisbssaansysaes 9
T N e o VTN i T o A S 8 AN S S g S e O

e T S Ot SV N L L s T S D R e S s S i i s

CHAPTER - 6 DISCUSSIONS
6.1 TTHTGEUCTION ¢ veesrevssseressrsssseenessaessssssssassbessssessssase b sasssssenssesessasbssssnsseanrnaseneeriesanstossissinne el 3
6.2, Discussion on Personal InTormation. ... ser e s ssnsssrssss e ess 09
6.3 Discussion‘on ['f::‘s;caru_h Injun;mnmﬁtﬁ
6.3.1 Technological FL{LI.UF‘\ 60
6.3.1.1 Compatibility ... A i s Gl
6.3.1.2 Complexity ﬁ_g, t1
£.3.2 Orpanizational Fnul‘mrs R SO NN (AN, SR

6.3.2.1 Top Management Support ;}..- 6l
3T 3 TT Capabi ity i i o it i T s e s iiasdtvssasions 8

-2

(=3
Ly

e e 0 R et I [ 10 3 R D GO P e U PRSP

o S
£ L

B T Tl o o e v i o T e e R L A i e e S e

o]
L)



CHAPTER- 7 CONCLUSIONS AND RECOMMENDATION

T I IS Y s cictv s aa g 0o s b b A a6 e £y SR L R A S EE e 4 e na e £y

T P e O AA DN s s o R R S s s T e ertsee
7.3.1 Technological B T s s S Y S S S S N e e A
7.3.2 Orpanizational Faclors R R R s R s b e D
98 Eatertit] FREONS b o s sl P S s it bbby s

7.5 Implications of the B T o e G A S B e it N D

References X

Appendices

Appendix | - Request for Conformation Letter Xl

Appendix 2 - Questionnaire — English X1



