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ABSTRACT

ro !,dal's business q!Lld, R.laionshiF Markelin! is considered as rhc hcan.llr
mrr[etng Cullnatnrr loyal cusomc6 is liequenlly arsued to bc thc sinslc nos
inpoftint diru.l orgao,Titions'lons,tenn i.an.ial tcnamanre, qhich cin lead lo

increascd salcs and c$l.nrer sbrre, lorver co$s, and higher pnces TherefoE

markerins scholars cmphasizc the inlluence ol relalioNhip ndkcine 6 I
srfureglcalLy imporanl tool lronr which.usro.rr loytrltr can be sccurcd md. as,
rsllr, the dtli.menr or higher compctitivcncss dd enhr.ced cu$omer satkfactioD

.an bc achicvcd ln this srudy, Elationship n&kcling w$ mcasured lluoush truij
conmnmcnl. .ommunicatb.,nd .onnic! handline. l hc {udy {2s .aried our in

2011 on a conlcnicncc sanple oJ 150 Espondens thJorgh lhc disribLrio. 01

nructured questioDraires to priral. ..mmercial banks c0$omers wirhin tu arc! ol

Batricdlor Regior. The strdr fourd lhat thc corel]riln ulue berreen rehtionship

maiclingandcLsroncrkrl!ltlis0.6t2ehi.hhsieniicadrI00llerel5andthereis

! positi!c li.ctu rclationshit helween rhe.eL.rionship mtuk.ringhd cu{onrerlo}!lry

AccordinelodrcRcgrcssionhrlsi5.6l%olthecustonr.rLoraltJw*dcr€mi.edbv
' r'-l o..l'ipr '.1"i

Kclrord* Reiai.nshit Jvrrkeli.s.
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