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ABSTRACT

The study was measuring “A study on the current status of dry [ish market in
Mannar”. The Mannar district has five DS division in which 22 coastal arcas were
selected for this study through this rescarch. what sort of change has oceur in the
Mannar dry fish market based on [ive important factors. Those are Availability of
dry fish market opportunity in Maonnar. guality of dry fish. availability of raw
material. availability of dry fish market export opportunity, availability of
transportation, Finally submit identify the most important factor to develop the dry
tish market in current status and identify which factors want 1o more involved lor

developed the Mannar dry fish Market,

lhe variable includes in this study were current status ol dry hsh market n
Mannar district. To measure these variable data was collected from a sample of
100 respondents from Mannar distriets, using random sampling method, The
cpllected data were analvzed using the univariate method. The collected data were
presented in the form of table, bar ¢harts, and pic¢ charts. The data gathered were

analvred using the Microsoltpackage excel 2007 and 5PSS 16.0 windows.

[he Finding sht®ed that m-ztiluhilil;.- ol tansport facilities, availability of expon,
m-;1i|ab.lil':1} of raw materials and availability of market opportunity factors are high
level in current status to develop dry fish market in Mannat ;_mf:j also quality of dry
fishes is moderate level factor, In owerall most factggs are Kigh level in eurrent

status 1o develop dry fish market in Mannary i

P W "

Therefore it 15 recommended that the dry lisher havgeto more consider about high
level Tactor o develop the dry [ish market in Mannar district and afso dry fisher
identily ways and implement the new recommendation to increase lactor level

develop the dry fish Market in Mannar district.
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