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ABSTRACT

This study attempted to identify Factors that are influencing the business of footwear
as perceived by the producers of the North Central Provinee. The intention of this
study is to provide the understanding on how people should start their business by
looking at all the factors affecting business performance hence help to reduce the risk

of failure and increase chances of success.

Footwear industry in North Central Provinee have developed strongly and contributed
to creating employment, increasing GDP, and raising the nation’s volume of exports.
However, footwear industry has found difficulties on the way to development due to
lack of management experience and financial resources and due to uncertainty within

the business environment.

This research examines what is the level of factors influencing on footwear industry
in North Central Province. The research framework of study consists of four variables
which are influencing on business. They are personal factors, environmental lactors,

industrial factors and marketing factors.

The study was conducted among 100 footwear manufactures in North Central
Province. This strygtured questionnaire was administrated to collect the data [rom the
respondents. This collécted data wear analyzed by using deseriptive measure, such as

mean and standard deviation.

- o 3 b ’.. .I
Keywords: Business, footwear industryFootwear, factorsy,  +

e



Contend

TABLE OF CONTENTS

ACKNOWLEDGEMENT

ABSTRACT

ABBREVIATIONS

TABLE OF CONTENT

LIST OF TABLES

LIST OF FIGURES

. Chapter 01 - INTRODUCTION

.1, Background of the study ...

1

i3

L3 Bttt GUEEHOTIA. oo sommmmsmsomms o sursmmnss s e s s A DA ST
T4 Ohiectives-of e ey s s s S R
L SR e O e TR AT Bl navsnsne e s v A ST ¥ SR

1.6. Scope of the Study

vl

1.7, Limitation of the pegearehi. s s s
Chapter 02 - LITERATURE REVIEW

2.1, Inttoduction......fveeeeieiinnns o A .- ) e

. Problem Statement

2.2, Defimtion of Business :

L S ST Tu T 1T ) B F2 U ] oS
B e TN e e O s ot e S T S e
2.2.3.1. Economic Environment

2232 Political Environment

SIS g Ta AT | Tt U - S

2.2.4.1.  Resource availability

2.3.3.  Technological Environment

............. S e O
¥
- s - - L
221, Deimition of Business Performance. ... oo veiovaiininiinn

&~

Page

I1
111
IV

IX

Xl

07
07-08
0s-0u

10

14



A4 COMPEMION v emieis ma i wsa s S iR s e ues 15-16

2243, Barmiers 1o Entry oo ioiieeeisieeiiaciee e 17-19
2.2:5; Marketing Faetors: .o asvniniaiisnasiisasianiaiins 19-22
226, Definition of FOODWEET ..« «vswreveksmmsnsirs e ssmnsnsss s us ssssss 22
227 Definition o THAUSITY . ... o vorrne vipradansmsis opaiiivers st 22
228, Sn Lankan feotwear INBSIDY v svmviniimiassimssos g 23-24
2.2.9, Entrepreneurship and the Entreprencur  ......ooooniiinnnnns 2476
2.2.10. Delinition of SMEs in Sri Lanka ... 26-27

e T o o i N eSO VUSROS E RN 28

Chapter 03 - CONCEPTUALIZATION AND OPERATIONALIZATION

e 00 I L ) S 3 O PR B o P TR o s uL 29
3.2 L e PRl ZAtION s s L i R R 29-30

3.3. Definition of Independent Variables

3.3.1. Personal Factors

3311 ERpenienite o imener s s s O T 31
3.3:0.2 Knowledge: iemis s i ii s s 31
3.3.2. Environmental Factors
3.3.2.1. Politcal Environment .o.ooooniie oo ienieieenes 32
3.3.22. Technological Environment ......cociisnumni E
¢ i, o5 i L-fq:nnmniﬁf.: Environment.. .o ievaeen 32
.
3.3.3, Industrial Factors ;
3.3.3.1. Resource Availability .......... SO B e i 32
3.3.3.2)  Entry Batrier:,.. ... oiis i i e L 32
3.3.3.3. Competition ... s SRR d e i3
3.3.4. Marketing Factors £ _ 4
F:3:40: Productconsaneainssainmmii ﬁ ....................... 33
3342, PHCE veveveseeessiecretsaesesssssenreesentesstesesensesssens 33
B3 S Pl e e R R s 33
Ti3ed.  PrormmON- o s e e e R B 33-34
3.4, Operationalization ..o 34-35
S I TIIIIATY v 0 e S e A A ¥ Bk S i i 35



4. Chapter 04 - METHODOLOGY

=1 9 § EERY, LU . S - SO [, (ORI oy SURRU S R SIS

A TSR s pms st s R S A S e 36
4.2, Study Setting, Design, Method of Survey ..o, 36
B BANPLE i i vt 5 RS S P S B R R Y e e s 37-38
4.4, Data Collection

4:4.1: Primary data i isaeiio i (i i s o siee 38-40

4472, Secondary dala .....coveeeimiiiiiiniiia e 40
4.5, Method of data Presentation | o cooaiainaisniii ity 40-41
4.6. Method of Measurement

4.6.1, Method of Measuring the Personal Factors. ... 41-42

4.6.2. 'The Method of Measuring Environmental Factors ............ 42-43

4.6.3. Method of Measuring Industrial Factors ..o 43-44

4,6.4. The Method of Measuring Marketing Factors ... 44-45

4.6.5. Method of Measuring the Personal Characteristics ............ 45-46
4,7, Method of Data Analysis and Evaluation ..., 46-47
I Tl 1L 47

5. Chapter 05- DATA PRESENTATION & ANALYSIS
I PR [ 115 o s T TSARL e ) R OO 48
5.2, Frequency Distribution Analysis Personal Information
et V

52.1. Ape LeVEL 1o 49

B3 GEEHEE .. .. oxe el S R S 50

5.2.3. Education Level ..o s o i , ........ 51

5.2.4. Civil $1atus ccoovvvniiennnes S DUUU '.‘_;p;.......:":_, ........ 52

52:5; Incomelevel:mmmainmians R T T v 3

T T . . 54
5.3. Frequency Distribution Analysis ol Factors on 1'm:;r:m-'car Industry

e T R T 11 1 L ammm— 55

5.3.2. Environmental fActors ....ocverereneereosiemiiisionii s sditidin 55

8353 Industiial Factors: oo s i e s ey S i s 56

534, Marketing fACIOIS ..o veeeiiiiieiiernie et e 56
5.4, What is the level of Factors in Business performance?

5.4.1. Level of Personal factors in footwear industry..........ooeen 57-58



3.4.1.2 Level of Experience on footwear manufactures’... ...
3.4.2. Level of Environmental factors in footwear industry..........
5.4.2.1 Level of Technelogical Environment.........oo.voenns
5422 Level of Political Environment ...................o ..
5423 Level of Economic Environmenitl . ... uereie ies sonsan

543.2 Level of Entry Barriers .....ooovveeviiiiiiineieieenann
5.4.3.3 Level oS Compettion s iim s
344, Level of marketing factors in lootwear industry...............
54.4.1.  Level of Produet in footwear industry ..................
5442,  Lévél of Price i fostwear Induslid . oo s
54.43. Level of Promotion in footwear industry...............
54.44. Level of Place in footwear industry. .....oooovieinenann,

5.5, Overall level of Factors of footwear industry

5.6. Summary

Chapter 06— DISCUSSION

6.1, Introduction

6.2, Dihcu‘:j.k;[um}l'pcrsmml Information

fi.3. [Hscussion with research information.

6.3.1. Personal factor ;
0301, IR . it s s st ? T A
: - &
5.3:1.2 B X perenoe,im msiiiis S e A
4
6.3.2. " Environmental factor . W
i 5
©63.2.1.  Technological environment.. ... . ....cocovvvereren..,

e
Ly b
3 b
i

o
ek
3

T
el
2

Lad
L
L

2.

Competition dimension

Paolitical environment

Eoconomic environment

Industrial factors

Resource availability dimension

Entry barrier dimension

62
62
63
64
64

67

67

f18
68
ok



6.3.4. Marketing lactors
6,341, Product dimension
6.3.4.2. Price

6.3.4.3. Promotion

6.3.4.4, Place

6.4, Summary

7. Chapter 07 - CONCLUSIONS & RECOMMENDATION

7.1, Introduction

7.2, Conclusion

7.3, Recommendations

7.3.1. Recommendations with regard to personal factors ............
7.3.2. Recommendations with regard to Environment Factors. .. ...,
7.3.3. Recommendations with regard to [Industrial Factors ..........

7.3.4. Recommendations with regard to marketing factors...........
T LIMITALIOTIS oottt ittt en s ee e e e et

7.5, Implications of the research

References
¥ e '
Appendices v
Appendix - 01 o
Appendix - 02 - ¥ /
(! y

70
7
71
7
i



