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ABSTRACT

The Internet banking has brought about a revolution, changing the way that banks will
interact with their customers. business partners and suppliers in the future. [n Jaffha
District internet banking is a new industry. Consumer acceptance and the use of
internet banking are still low and little research has been conducted in Jaftna district
into factors influencing consumers to use internet banking. Therefore, this study has
to intend with the research problem as “Factors influencing the usage level of internet

banking in Jaffna Distriet™.

According 1o the above problem Perceived Risk, Perceived Self efficacy, Perceived
Lase of use, Perceived Usefulness, and Perceived relative advantage were considered
as the independent variables of the study. The usage level of inlernet banking was the
dependent vaniable in here. Primary data were used in this study. Convenient-
sampling method used to collect the primary data from the respondent. The study is
based on the information collected Irom 200 samples in Jaffna district. Hence,
banking customers are taken as the study population in Jaltna district. The responses
were obtained through interview, structured guestionnaire, Il was analyzed through

bivariate analysis. alter that they were presented in frequency table.

The research linding shows that, the relationship between perceived risks, perceived
usclulness. perceived  case nr; use, perceived self efficacy, ' perceived relative
~advantape muf'us:igc luhvcl of mternet banking. The results provide evidence for the
theoretical model embracing model and the construct perceived risk and perceived
usefulness. They have played a significant role in influencinb- on the usage level of
internet banking. Eventually this rcpurl'l;tc0111[11cr1ds :n:uhe remédjal actions that help
banks to imp'r?w: the customer perception relating to the intemet buﬁking. Therefore 1
hope to this research will be helpful to d;:wnuinu 1he‘f¢cl.m=’:rEuﬂucnr:i:ng the usage

level ol internet banking in Jaffha district. 3
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