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ABSTRACT

The objective of this research is to identify the impact ol personal characteristics of
customers on usage of e-banking in Hambantota district. Personal characteristics are
very important lactor to decide whether use or not the e-banking services. Personal
characteristics are significantly varied from one to another. So that it is very difficult
to predict or measure from one to another. Also it is mostly differ from one district to
another. Currently e-banking has gained high profitability to both customer and
hanker. So the bankers try to promote their e-banking services among customers.
Banks are being a competition among themselves. So it 18 very important (o identify
lhe personal characteristics and their impact to usage of e-banking. How 1t 1s not
aiven a optimal solution for this but can given some sugpestions for improvement of
¢-banking usage of traditional bank customers. Therefore through this research an
attempt 1o given some concession for the bankers to get an idea ol impact of personal

characteristics of customers towards the usage of e-banking in Hambantota district,

I'he data and information required for the study are obtained through a questionnaire
survey conducted, Under the personal characteristics age. gender. educalion,
pccupation, income and internet experience are taken as the variables. Then [ound the
usage of e-banking according to different characteristics. P2

Further, the findifgs may ILM'T:'. higher importance to the bankers of Hambantota

: 2

district to get overall fdea of customers and their characteristips impact to decide
whether use or not e-banking services. Thereby they will gblé{o ‘wcrease the number
of customegs those are use their c-banteing sen-'icr::a‘h];i ﬁna’]lf»';will maximize the

profit of the:_h‘. _ * L d

% s

x . ~ F e f
Key words: Personal characteristics of cuslomers, ][f}’aﬂ of usage on e-banking,

Hambantota district. Z
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