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ABSTRACT

Corporate Social Responsibility (CSR) and consumer atlitude are two concepts that
are becoming increasingly important 10 preanizations. According to literature IEVICW,
there are four aspects of CSR, such as ceonomic responsibility. legal responsibility,
ethical responsibility and philanthropic responsibility. Similarly. consumer attitude
has three dimensions, such as cognitive, affective and conative. In accordance with
literature review and observation there are literature and empirical knowledge gaps
regarding the relationship and impact between CSR and consumcr attitude. This study
was conduct to fill these gaps with seven objectives ol the insurance companies i
Gampaha district. Those are 10 identify the level of economic responsibilities in CSK,
identify the level of legal responsibilities in CSR. identify the level of ethical
responsibilities in CSR. identify the level of philanthropic responsibilities in CSR,
identify the level of consumer attitude towards CSR. identify the relationship between

('SR and consumer attitude and identify the impact of CSR on consumer attitude.

This research study is a guantitative one, The sample was drawn from licensed life
insurance companies’ consumers in Gampaha district and 1t consists of 200
respondents. Structured qucs.tiummm was used to collect the primary data from the
sample, and data were analy zed by using ummmu and bivariate analyses. Under the
ummth *’umh 51H mpgn and standard deviation are calculated to n{nsurr the level of
[%R and umsmmr amtude_ Pearson correlation of coefficient was calculated to
measure the relationship between independent variable (CSR) and ngpcndcm variable
(consumer aftitude). Multiple regression analysis was usgd té T]’]E,‘“ﬂ.*;lfl"& the impact of
CSR on consumner attitude. ¥ »” _
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According to the research findings the level of economic r__éﬁp:*.«n’-_i,ibﬂitie.ﬂ_ lepal
responsibilities, cthical responsibilities. philanthropic rcgﬁn—jnmﬁiiilics and consumer
attitude is high. The relationship between CSR and consumer attitude is strong
positive. The study revealed that CSR affect positively and significantly consumer
attitude at insurance companies in Gampaha district. The findings of this study is

useful in future enlarging and enriching applications of these concepls in practice.
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