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ABSTRACT

This study investigated the factor influencing on buying luxury goods in Jafina
district. The objectives of this study is to find out the level of influence of social
factor, financial factor and psychological factor and evaluate the level of influencing

on buving luxury goods in Jaffna district.

The study is conducting among the sample of 150 consumers who are randomly
selected from Jaffna district. Data were collected through the questionnaire and
statistical techniques such as deseriptive, correlation and regression were used under

the univariate analysis. cross tabulation analysis and bivariate analysis respectively.

The finding of this study influeneing factor is high level in the buying luxury poods.
There is a significant strong positive correlation between influencing factors and
buying luxury goods. Further. there is strongly positive influence of the variables
soctal Tactor, financial factor and psychological factor on the buyving luxury goods

among in the Jafina district.

These finding will be useful when developing and implementing the strategies for
consumers in JafTha district.
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