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Abstract

The introduction of mobile marketing has brought significant changes to the business
world. It increases the importance of ubiquitous access to personalized messages
anytime and anvwhere. The benefits of adopting mobile marketing are tremendous.
Based on the comprehensive literature review, three dimensions were identifies whicl
could predict marketing acceptance in undergraduates of Lastern University, Sri
Lanka. They are providing information. accessing content and sharing content, These
dimensions are come under the marketing related mobile activities. The integrated
framework serves as a stronger predictor in the understandimg on the adoption of
mobile marketng. This conceptual research framework 15 benelicial lor marketers
who largeted at young consumers in order to communicate effectively and efficiently.
The aim of this study is to identify the impact of marketing related mobile activities
on mobile marketing acceptance. The studies mainly analyze the objective of whether
the marketing related mobile activities impact on mobile marketing acceptance. The
study is mainly considered the primary data, The primary data were collected through
closed structured questionnaire from 372 respondents from Eastern university, Sri
Lanka, and used univariale. bivariate and simple linear regression analysis techniques
in order to analyze data and find the results of study objectives. At the same time the
results show L]mi ]1]’Lr]\Ll!1!F_ related mobile activities hdu rﬁ:}%ltl‘m impact on mobile
marketing" dwcrntancc Furthermore, the dimensions of marketing related mobile
activities such as ]}1 oviding information, accessing content,jand sharing content are
having high level of attnbution in LEF]dLFLF:lJLI:L[L:'&J [jdﬂltﬂ] Yioiversity, Sl Lanka to
determige the mobile marketing 'mﬁplmm The hﬂﬁmr_a 01" thh study have various
|n-'m1rr~::nul implications for voung LL!S[-UI'I'IR[:: in Sri 'fr.]]'tl\cl 'thaL findings also
suggest that man.,urefw focus to dmc]np mobile ‘-.LT..'lLLgI.L"‘: that wmuldu viral mobile

activity such as sharing content. which then could luad [L}'grcalcr propensity to engage

in mobile marketing programs. |

Keywaords: Mabile Marketing Acceptance, Marketing HRelated Maobile

Activities, Providing Information, Accessing Content, Sharing Content
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