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Abstract

Online banking has become mcreasingly important to  the profitability of fmancial
nstiutions  as well as customer, One of the major forces behnd  the  changes
happenings to business today & technology, which is creating new products, services
market opportunities and  developing more  information and  system oriented  business
and rmanagement processes. The barking industry has ahvavs been mmovative ard

receptive 10 new technological development in the financial service ndustiry.

This research report ncludes an analvsis and evalation about swdy the  online
banking adoption i Batticaloa district. The main objective of this study is find out the
level of online bhanking adoption in Ballicaloa District, To achieve this objective a
cross-sectional survey using structured questionnaire was used to collect data from
200 personal bankng customers at Batticaloa, The convenience sample used 0
amahze the collection of the data. Data was collected through questionnaire and the
amilysis was conducted by SPSS with the measures at levels of Univariate Analysis
was made o find out the Mean and Standard Deviation for the each and given
varible,

[t has buu;'rn in;_LE;uiﬁL‘.L"] the siv dimension lkes LIutmgj'uphi&;/chﬂmuuris[iu, channel
convenience, :;::mlrhg- perception,  minimal  percerved sk, cprior knowledge  and
nformation  awareness.  According o univagate  analvsis, .-sc-tiuritj.- perception  and
: =
minimal perceived risk are higher than the L:Hismu:] for .r:'o-rn{mience with online
bdﬁkl[l“ sdoption. As well as, the ;{ionmlmn on offine }mnllcdluj and prior onlne
knowledge, are lower level with an l.mlmt, banking dduf_‘; ion. [h-:_ banks shouk
organize the awareness program with Lnumimn[ (E b‘_&lH'l:'d[E" the basic knowledge of
computer and internet. The bank should provide some percentage of- ncentive for

online purchase, hill payment and onlne shoppmg because the in'rr]‘intik-'e will increase

the adaptabilty of online banking services.

Keywords: Online banking adoption, Channel Convenience, Security perception,

Minimal Perceived risk, Prior knowledge and Information Awareness.
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