THE IMPACT OF BRAND AWARENESS ON BRAND IMAGE:
THE CASE OF MOBILE PHONLE INDUSTRY SRILANKA
SPECIAL REFERANCE TO BATTICALOA DISTRICT
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Abstract

Currently almost all products have the brand and all companies strive to develop and
maintain their brand reputation, Brand is a mark left on the minds and hearts of
consumers. which creates a specific sense of meaning and feeling. The aim of the
study 1s identilying the impact o Brand awareness on Brand Image the case of mobile
phene industry in Sri Lanka reference to Batticaloa District. So it can be a guide for
future studies related to the Brand image .Brand awareness plays an important role in

the development of a brand image,

Even though popular products with good brand image and non-popular products have
lack ol Brand awareness. Data were collected from 300 consumers selected from
Batticaloa District through closed questionnaire using convenience sampling

technique. Research approach method was used quantitative approach method,

Simple regression confirmed a significant relationship between Brand awareness and
Brand Image. Correlation confirmed strong positive relationship among Brand
awareness and Brand Image. Marketing managers often have limited resources in
terms of money, time and manpower to implement branding stratepies, so these
finding can help them 1o prjoritize and allocate resources across important
dimensions. s
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