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Ab$rrct

Rerainins lnnoN ar $ebsnc is argurbly one ol rhe nosr impoirnt objediv6 for econxnse
pmctnionc^ today Urfonunately, n h aho a son.usly diiicul{ challenee Therefoft ihst ryrl
seek th. sMtcsics tu msls reped lhn to ihc silc A.cddrngly dlc $cbsnc dcsign n nos
indnpensablefactorlo anract rhe dnline vnitorslowardstIcwcbsilc. n]nstudyaims to inrc$isate

rh3effectvere$oftherebsitcdcsign.nr€visirintentionwidrresardsrocu$onEsathfaciionof

onlinc shoppcs The objective ol lhis study n tu idcn(ify ihe le\el, relaiionsh,t and i.rlracr.l
websn.dsiei on c!{omcr sarisraction aDd rcvhn i.1cn!.n rindllj-- .\anincs rhc mcd,ahC rolc

or sr(nlactioD rbis study sa brsed on the onlirc cnstonDis pc^rc.tilcs a.d Ihcn onlnc

oxtenei.es with lhe local Md ,n(cmr{io.al connnercisl }.bsircs. Dara Fcrc.braincd lrom die

samplc 200.nlinc purchased cL6rorncrej and conrenienc. sanrpliog was uscd. Thc dcsc.pfvc

statntics, .oftcla!..s. nd resression analysi *crc us!d b anaLvre rbe da{a

Theresullsrvcrcaslillo\rs:F;\1,\'ebsitedesig.Nasslgnitiranrlyto.rvclyrmF.rcdonrcv^ir

inL.n(ion rnd satnfaction. saristadi.n 5ianificartly posirircly impacrcd on lo}lhy. .Dd nnd y

scbstod.sisn irnpacts or Evhir imcnrnE sisnificanll,vlltroueh cunoDrer $lnlrclion the$udt
.ontribur$ l. cxi\tins dreoElical md tractcal kno{lsdse by [oidifs evidence abour dre

relitiouhlp bdre(a wcd(ne dcslsD o\tr rcrhi(,nrcntu and ber{ein cu slomir srr sfacl ion Duc

{o ihetcrnology cn.rgc..c ilc onlnre shoppire arorirg r.pldly srh hlgh compcr!.n bcrwccr

locnr md roi€isD c.camm.rcc rnivnhrs. tsy rk ;*a."f .;.pdiil"" rhc orLtnc busn,ss

r!1'0- i,r'' e,J,.l-t.\ ' d.,..l,ev rhr rt!b.tr".r h." I L, .r. ."
Do. r ' n t .oir'b..'. - h/"rc. cl..lcJ. 'co{.bJc'o" e'c 

'
the sr[ppns ro thlilw.b$b ,

Kcy{o s:\vebsite dcslri,Srlkl:Iclion. RevGitiItcntion
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