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ABSTRACT

Many compaDlcs iry to achlclc fietr aoas likc protil nlaximrTrtron, high mal'kcr

sharc and ni!,I The coNunc have cenain capc.rrr.n rrom rhe branded

producls Durina lhe pan c.uple ofdc.adcs, Bn.d eqlirl, hss cmcrgcd as.ne.tthe
kcy conccFts in markctiig Ttrs stud_v cnpirirlly era.ri'res thc impact ol brand

cqlny (BE) on purchrse intcmi.n (rl) $ith Dodcraring r.le or SuLiecljre noms
(sN) $rhile both rhs va ablcs indivnlually larc high lclsl ar.bules of the

custonc , the peason\ c.relarion anatysis sxftores a posirivcty signili.anr Incrr
relaiionshlF bcrweer IlEand PI ThisimplicsrhxrdrcPlotacuslomcriorpurchnsin!

brd.dcd carborared soft drink .xn be predicted rntr rhe .Lsronris nirue otlE
Thccorslation cocflicieni benrccn rhc BE ard Pl irdicarcs (harrhe AF otacusroDrer

is usctul t) cxplaii drc lanarion h Pt ofr clnomer. t herclorc. ths s{Ddy ttutoses
rh! sublmtilc noms play a N)derarif! rolc oJ rhis rehiofship. thc dau q.rc

gaLhered fFri 200 respond.nts li!nr rhe lou dirjsion orBrrrcloadisrricr Thc rcsu16

thxrsubjeciire norms re found to Fsnive\ modaat. rhc.rlar.nnri| bci{,ecn bmnd

&tuity and consur.cG'brand pLrchasc nrflxion. 1hc sfudy Jindrngs suruon for the

Kc)Tords: AR,A\D EQUITY. PUR(tlAsti TNTENTION, )IUL LC VL NORM.
\l.i \.r'.\rtq,- L \RBoNA I r,o tDF N(
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