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ABSTRACI'

A good supemarkd se.birnh good cnstomsr salhlacion can accclerate lheFarc ol

dclcLopnrcnl ola country' I! ihc organiza&rn pebpedirc. thn irdusrry 
'onsidc6 

nre

oduct rclatd markcling sirtceics for rocrcase thcr elGctlc'ess olorgmizalional

cu$.flcr sahlhction. \\a{n thc sulemarke{s considersd lh6e markeling slraiegi's

rh€t can ircroasc lhe cl$omd srrisla.tion rnd sair F'jnkbrli(v llencc tbis studr

crplores lnc irpacr .l pricing- Fromolion, rcsponsncn'ss 'nrl l"rtnr' on cosl0mer

saisfachon of $Dcfr larkets in Batica!or

This study rssess.d rhc inllncDce or sclccred !&iables on crN('nru srristircinrn in

Rat,caloa supcrnra.kcls Tle rescrnhcr rnns lo arhwc mtrinll_ rhrc' oblectilcs'

Thcy are:1o find otrt lbe lcvch or sclccFd faclo^ (pricrng pronrol:on'

rcsponnv.ncss & locarion) rnd cushmcr s.fsll'lion anrDn! ihc cuslonc$ 'l
sufcnmrker, t,,dcnriiy thc r.lationshrps xDro'g ofcustonrsrrsli'rion rnd seledcd

rr!1o* (pr crne. toDottu.. rcsponr\cncs & kJcalionl dd lo id'nt lr tlrc inrFd of

srl.dcd rrdos (p..,ng, pnn.tior. relfonsirsr*s & lomlion) or curomcr

sxisfac!on in'daiL suP.nnarket

ln oric.1. achievc tlrc sn{ll obic.ri\tes ctiveD enN sanr rng rnethod was uscd Thr

rserrch.r has sslc.rcd ruli lrlcmakelsnanrol) car-lill\ Food Cilt and C vCentc

tah *.t. colldtdftom qocslio\urn. rnd dr{r Inal}'zeJ osit! stss YiAior 22 0 ni

d.s.riptlrs rntGrics irn study nscs tbs Innr Lndcpcnde'( v'rirbl's (lri' rg'

db -n'o
$rhtudn,n) or su|cnnn ids \." t, 

,

r' ', o,r\ '"' :," " "
/l ln r" o 'o'

objc.li!es, 1,.ding rere.h rhar thd. is posihrc and sisnificant rclalionship trd{*n

sclcded ldriables (Ficing. ptumotion, .e\Ponsilencs & l{icotio{ aid clsomer

saiGri,chon. lhe findiis of thc $ird oblecrlre wcah rbrr lhe sclc'tcd lariables

(p'icing, prondtun, r.sPon\vcne$ & n,.alion) halc posnn'c and \isninca'( nntad

or cu$omer srtfactiof ofsupcrnrarkr( in Bafiicaha.
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