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ABSTRACT

The study was carried out to detemine production and marketing ofpi[eapples itr
AttaragailaDS, Gampaha clistrict. Thc study was based on primary data obtained from
a sample survey in fourteen GN divisions DS. The simplc random sampling method
was used to select 100 farmers and data u/ere collected tfuough a pretested
qucstionnaire. Also, secondary data were used liom va ous sources. Data were
anailzed usiDg SPSS software and descriptive statistics, ftequencies and linear
regression were performed.

Farmers used own laDd and majo ty of famers had used low land for pineapple
cultivation. Most of them bought planting materials, fertilizer, pesticides,
agrochemicals, ftom vinage shops, fertlizer shops, town shops and ASC. Labor was
used for ploughing, harvesting, weeding, fertilizer application. Middlerflan.
whoresaler, village trade$, out taders, export lims were the marketing charmers.

Major share in total cost of productiotr were labor cost, ploughing cost, plantirg
matefial cost, fertilizea cost, agrochemical cost and pesticide application cost. Most of
the famers had kken loa.l1 as a soLrce ofiDvesrment. Factors lfexrent of cultivation
and marketed qua,'tity of pineapple had sigarficant impacts on production of
pineapples. Factors ofextenl ofcultivarion and lotal yield ofpineapple had significant
impacts on marketing ofpineappres producted. Majority of falmers hadnot obfarned
crop insurance and all offarme$ had contacts with AI. Severe pesf and disease attack,
no stable marketed price, high cost ofagrochemicars, row harvest IIot enough water,
insuficient inputs, theft ofpineapples were maJor problems faced by farmers.
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