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ABSTRACT

Today's organizatrons need market orientation practices and innovative services to

strive and generate Buperior organizational performance in the modern turbulent

market place. The paper provides strong foundation to better understanding the

dynamics in banking and facilitates exploring of future business opportunities for

sustainable competitive advantage in banking, which is particularly significant for this

sector. As a significant contribution to a bank's long-term success, market orientation

(MO) and service innovation (SI) have embrged as significant antecedents of bank

performance. Many banks are obligated to market and service innovation as the

fundamental philosophy for their strategic development. Market orientation has to be

coordinated with a service innovation in order that accomplish the bank's mission.

The main purpose of this study is to investigate the impact of market orientation and

innovation examining the linkages to organizational performance with

nce to licensed commercial banks in Kurunegala diviSion4l secretariat division.

i-1

innovation serves as mediation mechanis6:..ttiat 
"opluin, 

,lK. i"turionship

market orientation and organi zutioiut performanc..'urirrg 1u*"y method,

data were *collected from 2 8 5 managlrial f.Vei'aie'"xecutiv&evel personnel

branches of 12 different licensed commercial Sanks rrr Kqrunegala divisional

iat division. The collected' data has been xqlyzed, tiy using descriptive

correlation analysis and regression analysis. The. findings indicate that there
;4

high level'of market orientation, service innovation and orgatizational

of commercial banks in Kurunegala divisional secretariat arca. And also

ts showed that there is a strong positive relationship between market

service innovation and organizational per$rmance. The findings further

that service innovation perform a medi(ing rol€ in the relation*ip between

ion and or gartizational performance.

t'
Market orientation, service Innovation and organizational
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