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ABSTRACT

This study is attempt to find out whether service innovation mediates the relationship

between market orientation and organizatronal performance of selected hotels in

Puttalam district. Here, market orientation is functioned as the independent variable and

organtzalronal performance is functioned as the dependent variable. Service innovation

is functioned as mediator between those two variables. This study eliminates the

empirical knowledge gap in Puttalam district regarding this topic.

Using a structured questionnaire, data were collected from 300 managerial level

employees of the selected hotels in Puttalam district. Collected data were analyzedby

using descriptive statistic, correlation, regression and mediating analysis.

According to the descriptive analysis, there are high levels of market orientation,

service innovation and organizational performance of the hotels in Puttalam district.

Based on the findings of the study, this research coneludds tha't there is a strong positive

relationship among markqt, orientation, ser$i.. idnovation and organizational

performance. Finding confirmed that market orientalion have positive impact on

organizatronal performance and service innovation. Further, results showed that there

is a strong positive correlation between service innovation and organtzational

performance. Service innovation has beei foupd to cast 
^ 

p^y$)mediating effect on
?a

thdrelationship between market orientation and organizalional performance. The

findings of this study are useful in further enlarging and enriching applications of these

concepts in practices.
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