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ABSTRACT

Today, environmental situation requires more serious attention. Therefore, we can see

the problems that our environment is facing everywhere which includes land and air

pollution, ozone depletion, global warming etc. Thus, consumers and business are

increasingly engaging in environmentally friendly behaviour. But even today the uses

of environmental harmful products are must more visible among the whole consumers

in all around the world. Due to consider above reasons the research was conducted in

Sri Lanka to identify the factors influencing on consumers' green purchasing behaviour

and explored the reasons to use environmental harmful products lorm different type ol

consumers form Manmunnai North Divisional Secretariat in Batticaloa District.

In order to examine the factors influencing on purchasing behaviour towards the green

products there were used seven independent variables in this study. Such as

demographic factors, social influence, environmental concern, environmental

awareness, perceived seriousness of environmental probler4 perceived environmental

responsibility, and government initiative. 100 working consumers are the sole target

respondents for this study. It found only the factors social influence and environmental

concern are significantly impact on consumers' purchasing behaviour towards the green

products.

In order to explore the reasons from consumers to use environmental harmful products

in their lifle. 20 working consumers were selected as the sample for this study- Through

this study, it found the majority of consumers are using environmentally challenged

materiali as poll,therre bags and plastics bottles during their casual routines due to the

lollowing important reasons such as environmental harmful materials (Polyhene and

plastics) are easily to use and more available in market, its price has less, lack of

substitutes of green products, consumer's work load and their family burden,

producers' packaging, and some compulsive circumstalces. Therefore, they compel to

use those harmful materials without think of its affects to the community.

Keywords: Green products, Social inJluence,'Environmental concetn,

Environmental awareness, Perceived seriousness of environmental problems,

Perceived environmental responsibilifii, Government initiative, Green purchasing

behaviour.



TABLE OF CONTENTS

Page No.

ABSTRACT

III-VI

IX

XI

1.3. Research Question..............

1.4. Research Objectives............

J .5. Significance ofthe SLudy... ..

1.6. Scope ofthe Study

I

II

04

05

05

06

06

07

2.5. Green Consumer Behavior.. . .. . .. .

2.5.1 . Theorv ofPlanned Behavrour... ... . .

13

15

16

..... l82.6.

2.1.

2.8.

2.9.

2.10.

2.11.

2.12.

20

21

23

t



2.13. Empirical Review olthe Factors Influencing on

Green Purchasing Behaviour..... . .... .. 28

2.14. Research Gap ................... .... . . ....-..-..... 31

2.15. Chapter Summary........... . . . . . . . . 
r 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .... 31

3. CHAPTER 03 - CONCEPTUALIZATION AND
OPERATIONALIZATION 32-42

3.3. 1. Demographic Factors

36

...... i6

37

37

38

38

41

42

4. CHAPTER - 04 RESEARCH METHODOLOGY .......................................... 43 - 66

4.1. Introduction .................. 43

4.1.1. Quantitative research and Qualitative research................................... 43

4.4. Research Strategies

+t

4.6. Study Population

4.6.1. Sampling 49

... 49

34

35

35

36

44

46

49



4.7.2. Secondarv Data ..................

4.8. Research Instrument

4.9.1. Measurement of Variables

4.9.2. Method of Scaling .......... ...

4.10. Methods of Data Analysis and Evaluation ...........................

4. 10. 1. Quantitative Part ofthe Research

4.10.1. 1. Factor AnalYsis

4.1,0.1.2. Descriptive AnalYsis

4.10.1.2.1. Frequency Distribution

4. 1 0. 1.3. Inferential AnalYsis

4.10.1.3.1. Independent sample t test

4.10.1'.3.2. One-way Analysis of variance

4.10.1.4. Bivariate Analysis

4.10. 1.4. 1. Pearson Conelation Analysis

4.1,0.1.4.2. Multiple Regression Analysis ...................

4. 1 0. 1.5. Reliability ArralYsis

4.10.2. Qualitative part ofthe Study ................

4.10.2.1. Verification of Qualitative Methods

. 4.10.2.2. Qualitative Content Analysis ........................

4.1 1. Chapter SummarY

5. CIIAPTER 05 - DATA PRESENTATION AND ANALYSIS ........'"............

5.1. Introduction

5.2. Data Presentation and Analysis of Quantitative Study .... . ... ...

5.2. 1. Analysis of reliability of the Instrument

5.2.3. Dala Presentation

5.2.3. l. Personal Inlormat ion

55

55

55

56

s6

5l

57

58

50

5l

51

52

53

58

59

59

60

61

62

63

63

64

66

67 - 120

67

67

68

69

73

73

73

t3



5.2.3.L3. Ethnicity ...................... 74

5.2.3.1..4. Educationlevel ........... 74

5.2.3.1..5. Monthly Income ............. ........................ 75

5.2.3.2. Research Information ........... 75

5.2.3.2.1. Frequency Distribution of Research Information ............. 76

5.2.3.2.1.1.. Social Influenge 76

5.2.3.2.1.2. Environmental Concern ................ 17

5.2.3.2.1.3. Environmental Awareness ............ '77

5.2.3.2.1..4. Perceived Seriousness of Environmental
Problem ............. 78

5.2.3.2.1..6. Government Initiative ................... 80

5.2.3.2.1.7. Green Purchase Behaviour ...........- 80

5.2.4. First Objective ofthe Study

5.2.4.1. Independent Sample t test ....................... ........ 81

5.2.4.2. One-way ANOVA

5.2.5. Second Objective ofthe Study .. .. . ....... . ....... 84

5.2.5.1. Correlation Analysis .......... 85

5.2.6. Third Objective of the Study ......... 87

5.2.6.1. Multiple Regression Analysis ..................................................... 87

5.2.7. Hlpothesis Verification ................. 89

5 .2.7 .1 .4. Hlpothesis One D

5.2.1 .1 .5. Hlpothesis One E

5.2.7.3. Hypothesis Three

5.2.7.6. HJpothesis Six ...............

5.2.7.7. Hypothesis Seven

5.3. Data Presentation and Analysis olQualitative Study ................

l9

90

90

91

93

93

94

95

95

96

96

97

97

100



5.3.2. Consumers' Green purchasing Behaviour

5.3.2.l. Information of consumers' Green LniLizaiion

5 .3 .2.2. Information of Consumers' consumption on

Environmental Harmfu I Materials

5.3.2.3. Analysis reasons of Utilize the Environmental

Harmfu1 Materials........... ...... 109

5.3.3. Consumers' Suggestion to improve the

Green consumption in Future ... ... 115

5.4. Chapter Summary ....... 120

6. CHAPTER 06 - FINDING AND DISCUSSION ............................................ 121 -

6.1. Introduction 121

6.2. Finding and Discussion about Quantitative Part of the Study..................... 121

6.2.1. Discussion ofPersonal Information 121

6.2.1.1. Gender of sample 121

6.2.L2. Age 122

6.2.1 .3. Ethnicity ol Sample

6.2. L4. Education Lerel ....

6.2.1.5. Monrhly Lncome ..............

6.2.2. Discussion of Research variables ...............

6.2.3. First Objective ofthe Study

6.2.4. Second Objective ofthe Study

6.2.5. Thid Objective of the Study

6.2.6. Discussion about the Hlpothesis test

6.2.6.1. Hlpothesis One.............. .. :
6.2.6.2. HypoLhesis I uo .............

6.2.b.3. Hypothesis Three

6.2.6.4. Hypothesis Four .............

6.2.6.5. Hlpothesis Five .............

6.2.6.6. Hypothesis Six ......................................{...

6.2.6.7 . Hypothesis Seven

6.2.7. Discussion of Hypothesis Result ...............

6.3. Finding and Discussion about Qualitative Part ofthe Research

6.3. 1. Discussion about Respondents' Personal Information

100

102

106

107

r28

129

131

132

t)t

134

135

136

I) I

141

t4I

122

122

122

122

. 123

r2s

t27



6.3.2. Discussion about Consumers' Green Consumption Behaviour ......... 141

6.3.2. 1. Discussion regarding the Information olconsumers'

Green utilization ...-.-.-.......... 142

6.3.2.2. Discussion regarding the Inlormation of consumers'

consumption on Environmental HarmfuI Products ............. ...... 142

6.3.2.3. Discussion about the reasons to use Environmental Harmful

Products 143

6.3.3. Discussion about the ways to Improve the

Green Consumption in Future ....... 147

6.4. Chapter Summary ........ 149

7. CHAPTER SEVEN - CONCLUSION AND RECOMMENDATION ......... 150 - 15I

7.1 . Introduction .................. 150

7.2. Conclusion ................... 150

7.2.1. Conclusion for Objective One ................... ........... 151

7.2.2. Conclusion for Objective Two ..'.............. l5l

7.2.3. Conclusion for Objective Three ................ 152

7.2.4. Conclusion lor Objective Four.................. 152

7.3. Contribution ofthe Study 153

7.4. Recommendations................ ..........-....... 154

7.5. Limitation ofthe Study .........,.. ........... ............,............... 156

7.6. Future Research Direction ............ ........ 157

8. LrST OF RIFERENCES ......... ........... .......... 159 - 17.

9. APPENDIX 01 Questiomaire ll4 - 17'

10. APPENDIX 02 Interview Guild ...................... ................... 178 - 18r

1 1- APPENDIX - 03 Interview Handout ............... 181 - 18:

v t


