
Randy Jackson and Paula Abdul, along with singers Carrie Underwood' Clay Atken'

*n-unal"nrif".ff,raron,ax€wellknowniAmerica'EventhenamesanjalaMa-lakar
in'"";" "iilrirra-s 

connected wirh the American TV program ln erican klol. Bit

rt fr h*t fu-rog, Jessica Mauboy' or Zanamari Lalic? Thcse are-also well-known

tu,to W ni"l'€rr, in"-et suders, and text messaging devotees in India' Australia' and

l*t*""tt. All these individuals are winners of local versions * \" Ot::*: t!:',

in'ountriesoutsidetbeUnitedstatesor,asitisknowninGermany,Deutsehlandsucht"ti, 
i^t xo, fiot i"Aroadcast in over 100 countties' oltcn 48 hours after 1: "n9"1

ffi;;;;;J t; ;" t;ited states The success of American Idol spawned 39 national

,ns in countries like Ethiopi4 the lthilippines, Russia' and cven KMal*Istan

cal follow the rise (or fall) ol'that season's music contestants by searching the YouTube

o"**t. Ot*.orn O" Georgian alphabet is diltinctive' the blue logo with its cuIly

rror, ,r,u o""o "uai 
,ri"*", oo the homepage brands the web page as connccted with

,rrirr,. U[Uont^. ttting an]'lvh€re in the world can stay current b1 :i** t"?tq :t::
il to ,r" ,"t.uA.urts , ti Eth;opian tdol ot becoming an Ethiopian ldol fan 01 Facel:ok;

a iari iro ftu, Feleke Hailu, a stmightforward, sometirnes mde' judge in tlre mold of

ir".,l. U""0" ,r"-.,".'"t r""n t,ii''"ar"t, pt,rase ,,alta fakedem,. or "you didn't make it"

ic. ald blunt judgments like "You sing like a donkey "
I

is very popular in India where Indian viewe$ not only vote for singers (30 miltion SMS

,ses;eri sent in the run_up to a final sho\tr) bul can also apply to be a contestant on,lndl'z

;ilug5 ila by qping the ke)'vr'ord 1Dol' into theil handset when they call Sonv

t inment TV Asia, the cable system that carrie s Indian ldol' Arild ldol fans in lndia also hale

ic debates on the all-India entcftainment portal (inrlia-forums.com), whefe contestalts from

sJre tttoroogtlty Atiqued. Tensions can run higlr in the Middle Eas! *.h-" ft" tu1:1:
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MKT 4043 E-Marketing

the following case study tnd answer the questions given below'

"Idol" Coes Global

t"*"n i. *ff"A ,4raa larl As a semifinal slow drew near' for example' ao icc crearn



shop irr Anman, Jordan, offbred tee icc,",,*d; ;il;, ;'",* ffi::Tffi}ffi ;:Jl: il[: 3*:for thc slria.n sinser R.*uiou nmiu.l, ^ o ,Jy;iff.#ilil;ffiHff
*fl:j^.,l::\//^ :timinarcd 

in rhc semirinats. Lebanese audience membenran)4hins else they coutd find. rn that mayhem, ;; ;;l"Jiffi ilJ:"ffi.}tce cream might have made the differencc: Diaaa Karzon won 
- " - ":-*

From Israel to Indonesia (indonesianidol
{ niSerianidol com r.,nJ'.* ), 

"" 
r' il.iii,tom) 

a nd ftom vieman 
{ vrelnamidol

hem...i,__ mchise is big business. ln 2010, ovet5been cast for _/dol contestanrs worldwide (tiri ;;,;;. ;;;. ;il#; ffi;
i1;1',3.1,'::::*ts 

aherican rdot abrc.ad,_il;. ;,;;;ffi; il;license fees, merchandising, co_brandins *ti""";.**,;';i;::#Hiffifl
::T::":fj:::::"j"::t. rhe conversence of rv. intemet, mobile phones, aals(rviccs. whcn added ro Lhe unpredicrcbiirl 

"r"n", _,i;;;;;;;';.t,;"#national audiences tuning in each week_
thar Jdnt d^r. "^t A-.,- ^ c..,-, , As 

:ne 
c).nic said. probahll rhe onlyJthat 1dol docs not have u r.un"t i"" ;" aota."ti"ajit *;;;ir";

Questions:

l. What dilfcrences do you sce betwcen the U.S. version ofAmerican ldolendother countries? Explain t]]e reason for thosc diflbrerlces.

2. Do you think that this brard needs to be comistent woddwide to haintainima8ei I- \plaln \ hy or $hy nol.

Q 02.

1 How does E-Markcting diller from E_Business and E_Commerce?

2. whal is .ur inlemel ptrrc play md r\ hat arr some exarnples?

. 
;:,::]:1 :,*il"Tt:s ar.: gilferent from rnosr standard web site metics
:y"l1"l 

** branricd social media ir many differenr

l. -Weh 2.U tcchrologics comecr pcople with cach otficr thrsrch socr,rl ,*ocrearcd opponuniries and chalh.ngcs i". ,.1",;^.1 ;il;fi.l;1.ffiapproprittc examples.

,rr,-d rr trrany dtflcrent wa)s... Brirfly erplailMedta Psrfrrrmanee Veb-ics wirh a relevanr diaArcm.



$e componenrs thal ar€ critical for appraising lhe fit of a O"t'*" 
Tff:"Jfii

the Napkio plan fiom Ventuie Capital E-Markoting P1a11'

a locat bu,iiness with 
'rhich 

vou are famjliar ond at'"t"p " 
bd"f ""iii illltlr,

plar for it
(Total 20 M&rks)

(04 Marks)

is tho digital divide, and what does it m€an for e-markete6?

can c-ounries with emerging economies male use of inlormalion tec*o'ffiu*r,

t\ro r€chnologlcal tipping poinrs and explain rhem with examples 
(0o Marks)

do marketels tum malketing data itrto marketing knoraledge? Expta. -'iJatilfll;

, 
ttotal 20 Marks)

., 1__,,Dxplain

;Datawithout insight or application to inform malketing strategy are wo"n'""jou"t*ut

the SDS model t ith a diagram'

propert/

,,A pdnary tunction or'"I 
i: 

.:-."1::-"^TJ#;;:ri,ffi:'fi:T"-Yr""i::,:1i'ffi$
bv lhe mercurial nature ofdigital lechno - (uo Malks)

a1!d its envircnm€rfl

;. Using gxamples, specify

offoings on the intemet'

(04 Marks)

(total 24 Marks)

some dimensions by which companies can differentiale lhcir
(06 Maiks)

"lqmpatlies $ith products 
.ror :*lT^::':.i:Tr;"."3-H:,ll: i"il:l';"t:;;f}

describe lhe impodanr branding decistons 
(06 Marks)

productr'


