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the term 
,tourism' using different perspectives'

the major chancteristics of tourism'
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is a multi-faced Phenomenon"

would you differentiate the sub type of tourism in the basis of movemenl

explain the major rl pe of marlcr 5egmentation in louri'm 
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"lorlhe purposcs olflanning- the supply tirle could be describecl xs including fire

major components'- Lis' out those t't e ma]'"' c.r*J,""ttt -o brie lll e\plcin one of
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Q4.

a) What are the main services of a tnvel agency?

b) Wlat do )ou understand b) lhe lern ofaccommodation and i

elements?

c) ln what ways does toudsm differ as a prcduct from other

d) "The tourist product can be analyzed in le1ms of athaction,
Briefly explain.

Qs.

a) Defino the telm 'touism cluster'.

b) List out the basic steps of destination planning project.

c) Bdefly discuss how tourism mariling has been promoted in the

to.

I

Briefly explain the key process of developing a supply side rcd)


