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ABSTRACT

In the mdkcting cnvironment consumes dc thc kcy factors So

frst we musl study dre prellrences dd buylng bclnviors of
consMc.s dd proceed Nith othd dntrss Find out shat facto6
delcmhe dre buyers behaviou. losdds purohasmg So I have

startcd to do a resedcb study on CoDsMe. preftrencc dd
.onsuner buyin8 behavrcu silh special referencc 1o cement
markel ln the T.i.com.lcc disticl '

I have dtvlded this resedch dalysis ro five chaptds each ol il
has ir's ow! mporldlce.

My lirst cLapld is dre !ftoduc1rcn. This deals mamly thc problens
in the research. objeoliles ot the study, rcscrch question-
(on(e!tudl/rri n nctlodologl c.un. r.'nmI liLtcttotr

My second chapler is review of lilcratue It deals nrarnly fie
iniroduction of the mdkelhg mdagemed, relationship between
cdNumer behariour md nakeijrs nd.gemmt

Mv ihtrd ch.lts is daia presenlalion dd data malysis, this deah
co$mre. pr.fcrences responded by consuner tkoueh a stxclured

Tle next onc the four6 is discussbn. whrch deals with the

drscussxD of fou dnensrns of tlE mdkelnrg mix dd ftc

Thc l6t chapter is concluron Ihis d.als tlic faolo. delemlne rhc

buyer preferenccs bchaviour to$dds the ccnent purchasing


