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3rd chapter represents

and the 4dr chapter discusses

SUMMARY

' 1T€ tille'Reason tor lhe failu.c oiMarketing slrlle_

indNtry. w;th special refcrence to Ampara disLrict" has

me as a rcsearch Study

thc collected drta and analyses thosc data

aboui the resull lion thc SUNeY

Chapter - 01 Cons;st of lhe introduction oftHhitdthlDlon of thc

rcsearch study. Ii disclose that what is ihc rcselrch problem Nhat quesdon

is to be answered. what are the assumptiors nade, what:rre the Limitation

tJrch nrethodologies are used to collect data and which cvsluation mcthod

is uscd !o analyse those data.

Tlrc 2nd chapter describes that *hat is nurkcting, what is marketing

Strategies, how to devclop a narketjng mix, how 1o dcvclop ' markeling

Shatesy and ditrerent defirntions which were eivcn bl dilTercnt authoB

Finally the 5th ohapler sivcn Sone Conclusioss and rccommcDd!-

tioD fro the survey.

l\,4iss Karthigesu lvlekala.
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