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Atrswer all quesaionsI questions Tillimc - 02 hours
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et I. Explain clearly r{hat is meanl bj - Agricullural Markeling..

__ (07 marks)
II. Using examples, briefly explain rhe Functional and Iirdividual Commodity

Approach lo the study ofagricultural markcting.

(09 marks)
III. Explain clearly what are Marketing Firms

o,

(09 marks)

(Total 25 Marks)

I. Briefly explain the factors determining the demand and purchasing bchavior
ofconsumers of larm producl at a marl,el.

III.

(07 rnarks)
Explain the term .. Marketing Channel,, with special reference 10 Simplc and
Complex Marl,eting {gi\,e cj\amples in each case)

{09 marl.'
Discuss briefly lhe rolc ol rhe follo$ ing in marLcling ol farm producls

. Retailers

. Molesalers

. Agent & Brokers

What does -Markcting Cost & Marketing MarSin..imply for a produclt

(07 marks,

The Consknt Unlt marLeting margin lor pouhry rncal i\ Rs 40:, and lhe
Retail demand for poultry meat is given by the equation: pt:200-e.

(09 marks)

(Total 25 Marksi
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Q4 Explain clealiy.the followirig. .' 
t:' . "'1,f 
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.,.",,. . : I . .r . : -r ,

a) Maiketing Mix . . .

. b). V€rtical.lntegratlo; , . .

o) Fontard Contlactingl ' '11 : -

(Total 25 Mail$)(Total 25 Marl$.


