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they know what their custor.ers want
out what each cuslomer wants
always buys somethlng from the business
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quest on and \/rite clown the nLrmber of the01. Select correct answer for each
answer in the answer book

1. The
(a)

{b)

(c)

5.

first lhing to do in marketing is to
put all your skils into making your products the way you like them
flnd out as rl,]uch as possible about your customers and what they need and
want
try to make the same prod!cts or services other business rnake

2. The four Ps of marketing are
(a) product, profit prce and promotion
(b) product, promotion, payment and price
(c) product. price. piace and promotion.

The cuslon'rers for children s toys are
(a) the children who lke the toys
(b) the conrpanies making toys in a particular area
(c) the people who want the toys and are willing to pay for them.

general, your paces must be
low enough to attract custoTners to buy and high enough to give your
business a profit
lower than your compelitors prices and lower than ihe year before
low enough to get new custorreTs and high enough to bLry new goods

4. ln
(a)

(b)

(c)

Successful salesperson
(a) do most of the ta king because
(b) listen and ask questions to find
(c) make sure that every cListorner

6. The important people for your business are
(a) the customers who buy your products now and the ones you hope u/ I buy

yoLrr products in the future
(b) the customers who often and regLrlarly buy your producis
(c) the customers who buy your products when you have sorrething on special

ofier.



7. A good product or service
(a) willls6li easily and does not need any promotion
(bl needs to be promoted ike all other products or services

. . , (c) . needs to be promoted only if its sales go dowo.

B. Market research is important because it helps you to(a) decide what products or services to sell
(b) lealn more about your ernployees
'c I do costing lor a prodLlcl or Servrce.

I lnc mosl mportant person lo a bLsrness is
(a) the supplier
(b) the cLrstomer
(c) the dellvery person

10. The scale that a store uses to weigh the goods they sell is an example of(a) raw maierlals
(b) spare parts
(c) equlpment

1 1. A written order is better than a spoken order beca!se
(a) it is a neater way to order
(b) it is a quicker way to order
(c) it is a proof that you made an orde..

12. Check the goods against the delivery note or the invoice
{a) when you count your stock at the end of the week or at the end of the modl(b) immediately when you get the goods
(c) when you make your order.

13. Your suppiier delivers coffee. lt is listed on the invoice, but you cannot rernember
if yo! asked for it To find out, check
(a) the older
(b) the quolation
(c) the receipt.

14. COD means that you must pay
(a) by cheque
(b) when the goods are handed over to you
(c) with n 30 days.

15. Buying wellcan help your business
(a) reduce costs
(b) increase costs
(c) sell at a higher price than othet businesses.

16. Stock control is mportant
(a) only for retailers
(b) only for manufacturers
(c) for all businesses.



17. lt is bad for yoLrr business to hold too rauch stock. One of the ma n reason is that
(a) your suppilers will corl,]plain

tb, cuslorers w,l go to olher bus lesses
(c) your business money is lied up.

1B Stock contro helps your business to

,aJ sell less goods on credrI
(b) get d scounts for advertising
(c) avoid running out of stock.

19. lf you suspect that yolr are osing stock, your stock records wi I tell you

(a) who is stealing
(b) how much siock is rl,]issing

(c) how to solve the probLern.

20. Your sales of len'ron biscu ts have increased, so you musi
(a) increase your re order level

\b/ dec'ease yor r re-ord-r leve.

(c) keep your re order evel exactly the same.

21. lf you often run out ol stock. a good way to solve the problem is to
(a) work out more accurate re-order levels
(b) buy extra stock every day fror. a nearby wholesaler
(o) always ke-op extra stock of al yourgoods.

22 To make a plan you need
(a) lots oi cash
(b) credit sales
(c) informatjon frorn your records.

23. A forecast tels you

{a) what is ke y to happen in the future
(b) what profit yo! made Last year
(c) about the past.

24. The first step in making a forecast of the indirect costs for your business is to
(a) caiculate the profil you expect to make

\ol ger _loa'nat.un aoour /oJr ou<inecs ir rl-e pasr

(c) make a Cash Flow Plan for your business

25 The Cash flo\^ .s

(a) only ihe money that comes in to your business
(b) the money in your bank account
(c) the money tlrat cor.es lnto and the rnoney t rai goes out of your business.



26. When you make a forecast of sales for your business, you ihink about

(a) reducing your indirect costs
(b) the four Ps : Product Price, Place and Promotion

(c) increasing wages for your employees

27. The second step in making a forecasl of the sales for your business is to

(a) increase profit by lowering direct costs

(b) increase sales by improving matketing
(c) analyze the Past

28. B!siness Planning is useful
(a) for very large businesses only

\o) for Ia.ge and sma businesses

cj .etarlers only

29. Costinq is the way you

(a) work out what price you must set to make a profit

(b) find out the costs of your competitors
(c) calculate the total costs of making or selling a product, or providing a

service.

30. The glue a shoe repairer uses to mend a shoe is

(a) a direct cost because it is directly related to the mending of the shoe

(b) an indllect cosi because the amount of glue needed to mend a hoe is very

small, costs liitle and is difficult to calculate

(c) a direct cost because it becomes part of the shoe

31. Retailers and wholesalers do not have

(a) direct labour costs because they do not have employees making producis

(b) indirect costs because those costs are included in the prlces the suppliers

charge
(c) direct maierial costs because they do not make products and do not need

raw materials.

32. ln your costing, you jnclude depreciation as part of your

(a) indirect costs
(b) direct costs
(c) direct material costs.

33. The indirect costs in your business must be divided and shared by each

(a) employee your business has

(b) product your business makes or sells

(c) differenl machines your business uses

34. For accurate business records you musi write down

(a) cash sales and cash purchases only
(b) allthe money coming in and going out
(c) credit sales and purchase only.



35. A voucher is

(a) a simple way of calculating profit
(b) a way of always wrii ng the amo!nt in two d fferert co urnns n yo!r Record

Book
(c) a receipt or nay other prool of transaction wlth lhe same nuntber as an entry

in the Record Eook

36. The best way to find out how well your business is doing is to
(a) check your cash box
(b) make a Profit and Loss Stalement
(c) analyze your costs

37. Your profit ts lower than last year. A possible reason for this is that
(a) indirect costs are higher than lasi year
(b) you found a supplier who olferc lower prices
(c) you decided to pay yourse f a smaller salary.

38. lt is impodant to keep a Custotners' Accounts Record because lt helps you to know
(a) how much money you spend on direct rnaterials
(b) how much money a certain customer owes your business
(c) how much money you owe your suppliers

39. Your records show that your sales and ower than last month The first thing you
musi do is
.a 'ino the reason lo. fa tng sa es
(b) sel equipmeni you do not really need
(c) find ways to cut down your transpod costs

40. A customer pays cash for a bag of sugar. The store owner immediatelv wrjtes ii
down in the
(a) Record Book
(b) Customers'AccountRecord
(c) Daly Cash Record

(Total 40 x 01 = 40 Marks)



02. 1. What is a business idea?

2. What are the personal entrepreneurlal characteristics for an successful
entrepreneur?

3. Which type of business are most suited for small and medium scale
entrepreneurs?

4. What are the techniques normally used to generate a good business idea?

5. There are two methods r]se to analyze a good business idea. What are they?

6. A success{ul entrepreneur have abi}ities and experiences needed to start and

run own busines6. What are the abilities and experiences required to run own

business?

7, ln which ways we can conduci field Research effectively and efficiently?

8. A good business idea will tell something for your successfLrl business. What are

they?

9. What is the purpose ofan Envrronmental lmpact Assessment (ElA)?

10.Who is a governing body to issue the Environmental Protection License for your

proposed business?

(Total 10 x 04 = 40 Marks)

03. "An essential step in getting a new venlule off the ground is the
preparation of a business plan".

I What i6 a Business Plan?
(05 Ma.ks)

2. What are the advantages of a good Business Plan?
(05 NIarks)

3. Brief y explain the key components of a Business Plan.
(05 Marks)

4. Where 10 find information for your Buslness Plan?
(05 Marks)

(Total 20 Marks)


